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ABSTRACT 

 

of a Bachelor's Qualification Work 

for acquiring Bachelor's degree in 29 "International Relations " 

specialty 292 "International Economic Relations" 

educational-professional program " International Economic Relations" 

Management and Business Faculty 

Ukrainian-American Concordia University 

 

by Yevhen Korsunenko 

Topic " Development of a competitive business strategy on the world market 

 (based on the "Sports complex “Athlete" case)" 

 

 

Sports Complex Athlete, a leading fitness company, faces challenges and 

opportunities in the dynamic fitness industry landscape. This study comprehensively 

analyzes the company's business model, external environment, and internal capabilities 

to identify strategic gaps and recommend improvements for sustainable growth and 

competitive advantage. 

The analysis reveals Sports Complex Athlete's strengths in prime location, state-

of-the-art facilities, experienced staff, and strong brand reputation. However, it also 

uncovers weaknesses such as over-reliance on membership fees, limited digital 

technology adoption, and lack of a comprehensive omni-channel strategy. 

To address these challenges and seize opportunities, the study recommends 

strategic initiatives aimed at diversifying revenue streams, enhancing digital 

capabilities, expanding the service portfolio, and building a vibrant fitness community. 

These initiatives include expanding into ancillary wellness services, accelerating digital 

transformation through mobile apps and data analytics, developing a seamless omni-

channel strategy integrating virtual fitness offerings, fostering a strong and engaged 

fitness community, and continuously investing in organizational capabilities in sports 

science and data analytics. 

Effective implementation of these initiatives requires a comprehensive roadmap 

with clear milestones, performance indicators, and governance mechanisms. Change 

management and communication strategies are crucial for engaging and aligning all 

stakeholders with the new strategic direction. 

By embracing service diversification, digital transformation, omni-channel 



expansion, community building, and capability enhancement, Sports Complex Athlete 

can create a sustainable competitive advantage and deliver superior value to its 

customers. However, success depends on the company's ability to execute initiatives 

effectively, adapt to market changes, and continuously innovate its business model 

while staying true to its core values of excellence, innovation, and customer focus. 

Keywords: competitive business strategy, business strategy formulation, business 

analysis, brand evaluation, SWOT analysis, global competition, entry strategy, 

competitive advantage, cross-cultural management, business expansion, market 

diversification, market positioning, global marketing strategy. 
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Євгена Корсуненка 

Тема "Розробка конкурентної бізнес-стратегії на світовому ринку 

(на прикладі спортивного комплексу "Атлет")" 

 

 

Спортивний комплекс "Атлет", провідна фітнес-компанія, стикається з 

викликами та можливостями в динамічному ландшафті фітнес-індустрії. Це 

дослідження всебічно аналізує бізнес-модель компанії, зовнішнє середовище та 

внутрішні можливості, щоб виявити стратегічні прогалини та рекомендувати 

вдосконалення для сталого зростання та конкурентних переваг. 

Аналіз виявляє сильні сторони спортивного комплексу "Атлет" у вигідному 

розташуванні, сучасних приміщеннях, досвідченому персоналі та сильній 

репутації бренду. Однак він також виявляє слабкі сторони, такі як надмірна 

залежність від членських внесків, обмежене впровадження цифрових технологій 

та відсутність комплексної омніканальної стратегії. 

Щоб вирішити ці виклики та скористатися можливостями, дослідження 

рекомендує стратегічні ініціативи, спрямовані на диверсифікацію джерел доходу, 



розширення цифрових можливостей, розширення портфеля послуг та створення 

динамічної фітнес-спільноти. Ці ініціативи включають розширення додаткових 

оздоровчих послуг, прискорення цифрової трансформації за допомогою 

мобільних додатків та аналітики даних, розробку безперебійної омніканальної 

стратегії, що інтегрує віртуальні фітнес-пропозиції, сприяння сильній та 

залученій фітнес-спільноті та постійне інвестування в організаційні можливості 

в спортивній науці та аналітиці даних. 

Ефективна реалізація цих ініціатив вимагає комплексної дорожньої карти з 

чіткими віхами, показниками ефективності та механізмами управління. Стратегії 

управління змінами та комунікації мають вирішальне значення для залучення та 

узгодження всіх зацікавлених сторін з новим стратегічним напрямком. 

Завдяки диверсифікації послуг, цифровій трансформації, омніканальному 

розширенню, розбудові спільноти та розширенню можливостей, спортивний 

комплекс "Атлет" може створити стійку конкурентну перевагу та забезпечити 

найвищу цінність для своїх клієнтів. Однак успіх залежить від здатності компанії 

ефективно виконувати ініціативи, адаптуватися до змін на ринку та постійно 

вдосконалювати свою бізнес-модель, залишаючись вірною своїм основним 

цінностям досконалості, інновацій та орієнтації на клієнта. 

Ключові слова: конкурентна бізнес-стратегія, формування бізнес-стратегії, 

бізнес-аналіз, оцінка бренду, SWOT-аналіз, глобальна конкуренція, стратегія 

входження, конкурентна перевага, міжкультурний менеджмент, розширення 

бізнесу, диверсифікація ринку, позиціонування на ринку, глобальна 
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INTRODUCTION 

 

Developing competitive business strategies is an essential yet challenging undertaking 

for companies operating in today's increasingly complex business landscape. It enables 

organizations to gain a sustainable competitive advantage and profitable growth in their 

target markets. This research aims to formulate such a well-rounded strategy tailored to the 

specific context of the "Sports Complex Athlete" company using established strategy 

development frameworks.  

The relevance of this research lies in providing data-driven and actionable strategic 

recommendations that can significantly strengthen the competitiveness and market position 

of the Sports Complex Athlete business. Formulating competitive strategies involves 

understanding a company's internal capabilities and resources relative to external 

opportunities and threats, and devising initiatives to leverage strengths and mitigate 

weaknesses. 

This analysis is particularly pertinent for the Sports Complex Athlete as it operates in 

a dynamic industry with changing consumer preferences, new technologies, and rising 

competition. Developing a clear strategic vision and supporting objectives will be key to 

sustaining its growth in this milieu. The outcomes of this research will guide management 

decisions on marketing approaches, facility investments, service portfolio expansion, and 

human resource capabilities needed to achieve a differentiated strategic positioning. 

The aim of the research endeavor is to develop an effective long-term competitive 

business strategy along with supporting shorter-term strategic initiatives for the Sports 

Complex Athlete company.  

The strategy formulation process involves identifying strategic goals based on the 

organizational vision, mission and SWOT analysis, choosing an overall competitive 

approach, and outlining implementation action plans across different functional areas. The 

application of established models like Porter's Five Forces and Ansoff Matrix will inform 

decision-making. The ultimate deliverable is a concrete strategy document that management 

can use to steer the organization in today's complex business landscape. 
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Thus, based on the aim of this work, I performed the following tasks: 

- Define key concepts related to business strategy development 

- Describe approaches for conducting internal and external analysis of a company  

- Explain frameworks for formulating competitive business strategies 

- Provide an overview of Sports Complex Athlete's business model and organizational 

characteristics   

- Analyze the external market environment, industry dynamics, and competitive forces 

surrounding Sports Complex Athlete 

- Evaluate Sports Complex Athlete's internal resources, capabilities, strengths and 

weaknesses 

- Identify strategic weaknesses and areas for improvement in Sports Complex Athlete's 

current business strategy 

- Develop recommended competitive strategy and strategic initiatives to improve 

Sports Complex Athlete's business performance   

- Discuss implementation plan and evaluate potential effectiveness of recommended 

strategy changes for Sports Complex Athlete 

The object of this research endeavor is the Sports Complex Athlete, which is a 

successful sports and fitness company operating in the city. It caters to a broad customer 

demography including professional athletes, amateur fitness enthusiasts and recreational 

users. The complex houses state-of-the-art fitness equipment, swimming pools, sports courts 

along with fitness training and wellness programs. 

The subject of study is the process of developing a competitive business strategy for 

the Sports Complex Athlete company based on the analysis of its internal and external 

operating environment. The research will utilize well-established strategy analysis 

frameworks to examine the company's strengths, weaknesses, opportunities and threats. The 

outcomes will feed into the formulation of strategic recommendations customized to the 

situation of this business. 

The methodical base of this research lies in adapting and applying foundational 

models like Porter's Five Forces, PESTEL analysis and Ansoff Matrix to the specific case 
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study of the Sports Complex Athlete company. While these frameworks are well-

documented in academic literature, their application for this business context is unique.  

Moreover, the research outcomes in the form of strategic analysis and 

recommendations will have originality stemming from the distinctive mix of 

products/services, target segments, capabilities and market positioning of this company. The 

application of academic strategy development knowledge to real-life business scenarios is 

still relatively underexplored and presents fertility for novel contributions. 

Theoretical significance of this research it elucidates the strategy formulation 

process using established models while also revealing real-world intricacies, 

interdependencies and practical nuances. The application of textbook concepts like driving 

strategic alignment, managing trade-offs and overcoming resource constraints is 

demonstrated through the case study, adding granularity to academic discourse. 

The outcomes are also informative for the broader fitness and sports industry in terms 

of identifying success factors, sustainable competitive advantages and growth opportunities 

in this domain. The research underscores how companies can differentiate themselves in an 

increasingly saturated market relying on innovative value propositions, advanced operating 

capabilities and leveraging emerging technologies. Thus, it contributes to expansion of 

theoretical knowledge on competitive strategies. 

This paper is structured into an introduction, three core analytical chapters – 

theoretical concepts, case study analysis and recommendations, followed by conclusions. 

Bachelor’s qualification work consists of an introduction, 3 chapters, conclusion, list of 

references. Work is carried out on 75 sheets, containing 7 tables and 10 figures. References 

include 43 literature sources. 
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CHAPTER 1. OUTLINE OF THE CONCEPT OF QUALITY CULTURE AS THE 

KEY TO SUCCESSFUL PERSONNEL MANAGEMENT FOR DEVELOPING 

COMPETITIVE BUSINESS STRATEGY ON THE WORLD MARKET (BASED 

ON THE "SPORTS COMPLEX “ATHLETE" CASE) 

 

1.1. Essence of developing competitive business strategies 

 

Developing effective business strategies is essential for companies to maintain a 

competitive edge and drive profitable growth in dynamic market environments (Porter, 

1985). It involves defining strategic objectives based on a thorough analysis of external 

threats and opportunities relative to internal strengths and weaknesses. The strategy outlines 

the path a company will undertake to leverage its core competencies and differentiate itself 

in the marketplace to achieve identified goals (Grant, 2016).  

Several foundational concepts and theories provide an academic grounding for the 

business strategy development process. These established models lend rigor, structure and 

analytical depth to strategy formulation while also offering practical frameworks for 

decision-making. This section will provide an overview of key concepts related to 

competitive advantage, strategic analysis and strategic choice that are pertinent for creating 

business strategies.  

The essence of business strategy is to enable organizations to gain an edge over rivals 

by differentiating themselves on dimensions valued by customers. This is achieved by 

developing sustainable competitive advantages which are attributes or capabilities that allow 

a company to consistently outperform the competition (Porter, 1985). Sustainable 

competitive advantage stems from implementing value-creating strategies that competitors 

cannot easily replicate or substitute. According to Grant (2016), this depends on developing 

unique organizational resources and capabilities that lead to market positions of long-term 

superiority. 

Resources refer to tangible and intangible assets companies use to develop and 

implement strategies. These include physical, technological, human and financial assets. 

Capabilities denote the capacity of an organization to perform coordinated tasks utilizing 
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organizational resources to achieve particular ends. Distinctive organizational capabilities 

are built over time through complex interactions between resources, company culture and 

processes. These become platforms for competitive advantage if competitors face a cost 

disadvantage in imitating or substituting them. Companies can leverage superior resources 

and capabilities to achieve lower costs or differentiation relative to rivals. 

Overall, competitive advantage grows out of creating unique value for customers by 

configuring company resources and capabilities into distinct activities tailored to target 

market needs (Porter, 1985). Resources and capabilities that pass the VRIO test of being 

valuable, rare, inimitable and non-substitutable are the strongest sources of sustainable 

competitive edge. 

The starting point for strategy development is identifying desired long-term 

objectives based on the company's vision and mission. This is followed by strategic analysis 

involving a systematic appraisal of the firm's external operating environment and internal 

organizational profile (Grant, 2016). The analysis illuminates key opportunities worth 

pursuing and significant threats to mitigate given organizational strengths and weaknesses. 

This enables fact-based evaluation of strategic alternatives to choose options aligned with 

internal/external realities. 

As shown in Figure 1.1, the PESTEL framework examines the broad macro-

environment in which companies operate through political, economic, socio-cultural, 

technological, environmental and legal dimensions (Gupta, 2013). 
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Fig. 1.1 PESTEL analysis example 

Source: compiled by the author based on (Gupta, 2013) 

Porter's Five Forces model, as illustrated in Figure 1.2, analyzes micro-environment 

factors specifically influencing industry competition (Porter, 1985). Five forces are assessed 

- threat of new entrants, bargaining power of suppliers and customers as well as threat of 

substitutes and competitive rivalry. Evaluating the sources and strength of these forces 

illuminates industry attractiveness. 

  PESTLE 

  

 Environmental  

 Social 

 Technological   

 Legal 

 Economical 

 Political 
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Fig. 1.2 Porter's Five Forces model example 

Source: compiled by the author based on (Porter, 1985) 

SWOT Analysis: This combines external insights from PESTEL and Five Forces with 

internal appraisal of organizational strengths, weaknesses, opportunities and threats (Gupta, 

2013). Gauging how firm-specific and external elements interact is vital for strategy 

development. As shown Figure 1.3 provides an example SWOT Analysis model combining 

insights on strengths, weaknesses, opportunities and threats (Gupta, 2013). 

  Rivalry 

  

 
Buyer 
power 

  
Supplier 
power 

 

 
Threat of 

substitutes  

 

  
Potential 
entrants 
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Fig. 1.3 SWOT Analysis model example 

Source: compiled by the author based on (Gupta, 2013) 

The strategic analysis process thus entails a systematic research approach involving 

data gathering, insight generation, issue identification and evidence-based evaluation of 

strategic implications. The outputs frame organizational opportunities and threats which 

strategies aim to capitalize or mitigate based on available strengths and capabilities. 

The essence of strategy formulation lies in choosing market positioning and business 

approaches that best leverage organizational strengths to capitalize on industry and 

environmental opportunities (Porter, 1985). It involves selecting directions and means of 

achieving defined objectives by navigating identified SWOT factors. The choices made 

have a fundamental bearing on competitiveness and growth potential.  

Miles and Snow Typology: This model categorizes companies into four strategic 

types based on choice of product/market focus and corresponding operating capabilities - 

 

 Strengths  Weaknesses 

 Opportunities  Threats 
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Prospectors, Analyzers, Defenders and Reactors (Miles et al., 1978). The typology offers 

alternate competitive approaches. 

Porter Generic Strategies: Porter (1985) outlined cost leadership, differentiation and 

focus as three basic strategy alternatives. Cost leaders compete through price minimization 

while differentiated players offer unique value. Focused players concentrate on specific 

segments. The choice has implications for resource allocation and value chain configuration. 

Ansoff Matrix: This framework helps evaluate strategic options for growing revenues 

based on market scope (existing or new) and product scope (existing or new) selected 

(Ansoff, 1957). Each of the four alternatives - market penetration, product development, 

market development and diversification has different competitive demands.  

Strategic choice requires reconciling long-term objectives with the competitive 

advantage seeking behavior inherent in strategy formulation. This involves decisions around 

market positioning, coverage, product assortment as well as associated investments in 

resources and capabilities to achieve and sustain identified competitive approaches 

While choosing appropriate strategies is necessary for gaining a competitive edge, 

effective implementation is equally essential to realize desired performance outcomes 

(Speculand, 2014). A strong strategy plan needs systematic deployment through a detailed 

implementation framework outlining actionable initiatives, responsibilities, resource 

allocation and monitoring systems. This requires strategic alignment across organizational 

units through a supportive leadership style and open communications. Strategy 

implementation entails converting strategic plans into operational actions and results 

through good tactical execution. 

The implementation framework lays out functional plans covering areas like 

marketing, finance, production, technology and human resources with clear ownership and 

timelines. Monitoring progress through relevant key performance indicators tied to strategic 

goals is vital. Any gaps or barriers in implementation need quick corrective actions for 

sustaining momentum. Managing organizational change to align structure, processes and 

culture with strategic demands is also key. Overall, strategy formulation lays the direction 

while implementation translates plans into positive performance. 
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The Sports Complex Athlete operates in a dynamic industry where changing customer 

preferences, new fitness technologies and rising competition makes gaining sustainable 

competitive advantages challenging. The business strategy must leverage organizational 

strengths to offer unique value matched with target segment needs. This requires insightful 

analysis of the external and internal environment to guide strategic choices.  

Established strategy development models outlined here will inform decision-making 

in subsequent sections. PESTEL analysis will identify key industry and environmental 

issues to consider when formulating plans. Porter's Five Forces framework will assess 

competitive threats shaping profitability and determine attractiveness of sub-segments to 

target. SWOT analysis will evaluate internal capabilities against external realities to guide 

choices. Concepts like VRIO resources and distinctive capabilities will frame internal 

appraisal while Miles and Snow typology and Ansoff Matrix will inform strategic 

alternatives regarding market positioning and growth options.  

The final strategy document for the Sports Complex Athlete will outline a long-term 

competitive approach along with supporting shorter-term initiatives across functions with 

clear accountabilities and time bound plans. Monitoring frameworks will also be proposed 

to track progress on strategic goals. This will enable translating strategy from plan to 

implementation to desired business results. 

Table 1.1: Key Models for Strategy Formulation and Choice 

 

Model Description 

Role in Strategy 

Development 

PESTEL 

Framework to assess 

political, economic, social, 

technological, 

environmental and legal 

factors in the macro-

environment 

Helps identify broad trends 

and issues shaping industry 

landscape to consider for 

strategy formulation 

Porter's 5 Forces 

Analyzes micro-

competitive factors 

including supplier power, 

buyer power, threats of 

substitutes and new entrants 

and rivalry 

Illuminates sources of 

competition and relative 

power dynamics to 

determine industry 

attractiveness 



13 

 

SWOT 

Examines internal strengths 

& weaknesses and external 

opportunities & threats 

Guides assessment of 

organizational capabilities 

to leverage or build vs. 

external factors to capitalize 

or mitigate via strategy 

VRIO 

Tools to evaluate whether 

organizational resources 

and capabilities provide 

sustainable competitive 

advantages based on value, 

rareness, inimitability and 

non-substitutability 

Identifies key sources of 

current and potential 

competitive edge to guide 

resource allocation and 

capability-building in 

strategy 

Miles & Snow Typology 

Classifies strategic 

orientations based on 

product/market focus and 

operating models into 

Prospectors, Analyzers, 

Defenders and Reactors 

Offers options for overall 

competitive positioning, 

business focus and 

operating model 

configuration 

Porter Generic Strategies 

Outlines basic competitive 

strategy alternatives 

focused on cost leadership, 

differentiation or focus 

Provides guidance on high-

level value proposition and 

market positioning when 

formulating strategy 

Ansoff Matrix 

Offers strategic options for 

revenue growth based on 

market scope (existing or 

new) and product scope 

(existing or new) in four 

categories – penetration, 

product development, 

market development and 

diversification 

Supports assessment of 

business expansion options 

and associated 

investments/capabilities 

required 

Source: Compiled by author 

As shown in Table 1.1, the PESTEL framework helps identify broad environmental 

trends and issues to consider when formulating business strategy. Porter's Five Forces 

model illuminates sources of competition and relative power dynamics to evaluate 

industry attractiveness. SWOT analysis evaluates internal capabilities against external 

factors to determine strengths to leverage versus weaknesses to mitigate. 

Table 1.2 will outline key components of a strategy implementation system. 

Table 1.2: Key Components of Strategy Implementation System 

Component Description Purpose 
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Functional Plans Detailed action plans for 

key business functions 

including marketing, 

operations, finance, HR and 

technology outlining 

specific initiatives, 

accountabilities and 

timelines 

Enable smooth translation 

of strategic plan into 

tangible implementation 

steps aligned across units 

Resource Allocation Optimal budgeting and 

deployment of financial, 

human and operational 

resources to undertake 

outlined initiatives 

Ensure adequate 

investments, staffing and 

infrastructure to execute 

implementation priorities 

Key Performance Indicators Relevant set of quantifiable 

metrics aligned with 

strategic goals across 

perspectives like financials, 

customers, internal 

processes 

Enable monitoring and 

measurement of progress on 

strategic priorities through 

actionable data points 

Organizational Alignment Structural changes, process 

improvements and cultural 

interventions to orient 

organization with strategic 

demands 

Facilitate organization-wide 

ownership and capabilities 

to deliver on 

implementation 

Corrective Actions Defined problem-solving 

mechanisms to quickly 

address unexpected 

implementation barriers and 

capability gaps 

Help sustain momentum 

during implementation by 

rapidly responding to 

emergent roadblocks 

Source: Compiled by author 

As shown in Table 1.2 outlines key components of a strategy implementation system. 

Developing functional plans, allocating resources, defining performance metrics and 

ensuring organizational alignment facilitates translating strategic plans into tangible 

outcomes. 

Conclusion 

 Developing competitive business strategies requires a rigorous approach leveraging 

established models like PESTEL, Porter's Five Forces, SWOT analysis, VRIO framework 

and others. These lend structure to examine external factors, internal capabilities, identify 

strategic gaps and craft an informed strategy foundation. For the Sports Complex Athlete, 
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such frameworks will enable assessing health and technology trends, competitive threats, 

existing sources of uniqueness and capability gaps to ultimately guide strategy formulation. 

 

1.2. Approaches for conducting strategic analysis of a company 

 

Strategic analysis refers to an integrated process of gathering, assessing and 

synthesizing data about a company’s external operating environment and its internal 

organizational strengths and weaknesses (Grant, 2016). It entails a methodical approach to 

evaluate relevant elements that have strategic implications for competitiveness and growth. 

Strategic analysis illuminates the context in which strategies will operate and provides an 

evidentiary base to inform strategic choices aligned to this context. 

This section will expand on the methodical process of conducting a robust strategic 

analysis. Key approaches are outlined below: 

The first step is to define the scope and coverage for the analysis by identifying key 

domains, business entities and time horizons to examine (Gupta, 2013). Setting parameters 

helps streamline data collection towards material issues. Scope depends on aspects like 

organizational structure, industry dynamics and strategic planning horizons. 

For the Sports Complex Athlete, analysis scope would cover its fitness centre 

operations over a 3-5 year strategic plan timeline. It would assess overall trends in the health 

and fitness industry along with a deeper examination of local market dynamics, supplier 

landscape and internal capabilities. Defining these aspects focuses subsequent evaluation. 

The next step is gathering pertinent qualitative and quantitative information from 

reliable sources to enable nuanced analysis (Grant, 2016). Useful inputs include industry 

research reports analyzing trends, internal data on finances/operations, customer surveys 

revealing needs and interviews with staff and partners identifying capability issues.  

For the sports complex, data gathering would cover membership numbers, customer 

feedback surveys, equipment supplier contracts, maintenance costs and interviews with 

trainers on program efficacy. Robust information build understanding. 

A thorough assessment of the external environment impacting an entity's strategy is 

crucial (Gupta, 2013). This includes both macro-environment trends and forces shaping the 
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overall industry as well as micro-competitive factors directly influencing the organization 

and its offers. 

 Macro-environment analysis techniques like the PESTEL framework encompasses 

an assessment of relevant political, economic, social, technological, environmental and legal 

dynamics in the context of their strategic implications. For instance, growing health 

consciousness amongst certain demographic groups reflects an encouraging social trend for 

fitness centers.  

Micro-environment analysis through Porter's Five Forces Model focuses on 

competition issues, buyer profiles, supplier landscape and threat of substitutes. For sports 

complexes, emerging small-scale personal training studios represent a competitive threat to 

consider. 

Internal strategic analysis involves an objective appraisal of organizational strengths 

and weaknesses with direct bearing on competitive advantage and performance (Grant, 

2016). The Resource-Based View (RBV) model is useful for a nuanced examination of 

internal capabilities. 

 As per RBV, sustainable competitive edge originates from valuable, rare, inimitable 

and non-substitutable (VRIN) organizational resources and capabilities relative to rivals. 

Assessment of resources covers financial, physical, technological, reputation and human 

assets while evaluation of capabilities includes factors like technical excellence, service 

quality, innovativeness and agility. Benchmarking against rivals reveals capability gaps. For 

instance, specialized sports science expertise allows differentiated training quality. 

 Specialized frameworks like the VRIO model help determine the strategic potential 

of internal resources and capabilities based on value, rarity, imitability and organization. 

VRIO analysis uncovers current sources of edge along with areas needing investment to 

realize full potential.  

A SWOT analysis combines the external view based on PESTEL and Five Forces 

with the internal perspective from VRIO/RBV models to generate integrated insights on 

Strengths, Weaknesses, Opportunities and Threats (Gupta, 2013). Overlaying external 

issues and internal capabilities provides a holistic overview of the overall strategic 
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landscape. It reveals internal capabilities applicable to pursue external opportunities and 

mitigate threats. 

For the sports complex, opportunities like rising disposable incomes suitable for 

converting into memberships need alignment with strengths like specialized facilities and 

localized marketing capabilities. SWOT analysis enables such integrated insights. 

A crucial output from strategic analysis is identifying capability gaps and investment 

areas necessary to achieve strategic ambitions in light of forecast opportunities and threats 

(Grant, 2016). This may involve targeted recruitment of talent, technology upgrades, adding 

specialized machinery or M&As to acquire missing competencies if developing them 

internally is unviable. Bridging capability gaps is thus vital for strategy execution. 

In case of emerging wearable technology for fitness tracking, the sports complex may 

lack specialized skills to integrate offerings with such devices. Focused hiring of digital 

integration talent can bridge this gap. 

The culminating output of strategic analysis is creating an evidentiary baseline regarding 

market landscape, competition and internal capabilities to underpin strategy formulation 

(Gupta, 2013). The data and insights gathered provide an objective starting point to shape 

strategy foundations encompassing perspective, strategic ambition, scope and strategic 

objectives. 

For the sports complex, growth opportunities in corporate fitness tie into existing 

strengths like proven training systems which can deliver demonstrable return on investment 

for companies that aim to get employees fitter, forming the basis for a strategic growth pillar. 

In summary, the strategic analysis process provides vital inputs necessary for making 

informed strategic choices. It entails systematically researching external dynamics, 

competition moves and internal capabilities to craft an evidence-based strategy grounded in 

organizational and environmental realities. 

However, crafting strategy is not a one-time activity but rather an ongoing process as 

internal and external factors continuously evolve (Grant, 2016). Regular analysis is 

necessary to refine strategies aligned to emerging developments. Quarterly assessment 

provides a periodic pulse check while annual top-to-bottom reviews enable significant 
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enhancements per changing industry paradigms, new innovations or growth opportunities. 

Establishing continuous analysis mechanisms sustains strategic relevance.  

For instance, the advent of artificial intelligence driving automation and hyper-

personalization will transform gym equipment, fitness tracking and training experiences 

requiring creative strategy pivots leveraging such cutting-edge innovations. Regular 

analysis provides the factual basis for this. 

Various established analysis models outlined earlier provide a methodical toolkit to 

examine strategic factors related to the Sports Complex Athlete along following dimensions: 

● PESTEL Analysis: Assessing political support for sports, rising health 

awareness driving gym demand, emerging technologies like wearables and VR 

simulated training, sustainability trends and regulatory standards for fitness 

centers. 

● Porter’s Five Forces: Threat of incremental niche players, individual trainer 

power dynamics, buyer consolidation risks, emerging exercise substitutes like 

home workouts and competitive activity from low-cost gym chains.  

● VRIO Framework: Evaluating existing strategic resources like prime location, 

specialized equipment, renowned trainers and bespoke packages as well as 

building emerging capabilities like digital fitness content, data analytics use 

and diversified offerings.  

● SWOT Analysis: Combining PESTEL opportunities like health trends and Five 

Forces threats like new entrants with VRIO-based strengths around assets and 

capabilities to guide strategy formulation. 

The external analysis will illuminate market growth prospects, competitive activity, 

potential substitute threats and other strategic considerations. Internal appraisal uncovers 

existing sources of uniqueness and capabilities amenable for differentiation together with 

gaps needing investment. Holistic SWOT analysis will outline key issues framing strategy 

choices by reconciling external and internal dimensions. 

Table 1.3 below summarizes key techniques and outputs related to strategic analysis 

essential for evidence-based strategy formulation: 

Table 1.3.: Overview of Strategic Analysis Process  
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Stage Description Key Outputs 

Define Scope Determine focus areas, 

business entities and 

planning horizons for 

analysis 

Boundaries to streamline 

data gathering 

Gather Information Accumulate high-quality 

data, market research, 

financials/operational inputs 

and stakeholder 

perspectives 

Robust qualitative and 

quantitative information for 

analysis 

Assess External 

Environment 

Examine macro and micro 

trends using models like 

PESTEL and Five Forces 

Insights on market growth 

dynamics, competitive 

activity, political issues, 

social shifts and 

technological change 

Appraise Internal Situation Identify organizational 

strengths and weaknesses 

leveraging VRIO/RBV 

models assessing resources 

and capabilities 

Understanding of existing 

sources of uniqueness and 

gaps relative to competition 

Conduct SWOT Analysis Develop integrated 

perspectives from external 

and internal analyses into a 

SWOT framework 

Strategic insights on 

leverage points, restraints, 

options and vulnerabilities 

Identify Strategic Gaps Uncover capability 

shortcomings and 

investment areas necessary 

to achieve strategic 

ambitions 

Targeted capability 

upgrades needed as per 

strategy requirements 

Craft Strategic Plan 

Foundation 

Consolidate data, insights 

and issues into evidence-

based launching pad for 

strategy formulation 

Informed basis 

encompassing market 

landscape, organizational 

profile and strategic 

objectives 

Source: Compiled by author 

As outlined in Table 1.3, key outputs from systematic strategic analysis include 

insights on external dynamics and internal strengths/weaknesses to serve as an evidence-

based foundation for formulating competitive strategy. 

The external analysis will provide the landscape for the strategy to navigate while the 

internal appraisal will outline the tools available. Integrating findings from both domains 

enables crafting strategy foundations encompassing perspectives, ambitions and objectives 
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aligned with ground realities. This provides the springboard to shape specific strategic 

choices in light of organizational direction. 

Conducting robust strategic analysis entails gathering extensive information on 

external dynamics and internal strengths/weaknesses to craft an evidence-based strategy. It 

requires deploying methodical approaches like PESTEL, Porter's Five Forces, VRIO models 

and SWOT analysis to examine market landscape, competition, resources, capabilities and 

strategic gaps. Such analysis will inform Sports Complex Athlete's strategy by revealing 

growth opportunities to target leveraging existing assets like prime location and capabilities 

like personalized training while identifying investments needed in areas like digital 

capabilities. 

1.3. Frameworks for formulating competitive strategies   

The essence of strategy lies in enabling organizations to gain a competitive edge over 

rivals by offering unique value matched to customer needs (Porter, 1985). Formulating 

sound competitive strategies is thus pivotal for success, especially in dynamic markets with 

evolving consumer preferences, new technologies and rising competition. This requires 

reconciling organizational ambitions with external realities and internal capabilities to chart 

a course of action for sustainable profitable growth.  

This section outlines key frameworks that lend structure and insight to guide strategy 

formulation across three crucial domains: 

1. Clarifying Strategic Ambition  

2. Evaluating Strategic Positioning Options 

3. Developing Functional Plans 

4. Building Implementation Infrastructure 

The first step in strategy development is outlining the desired future state and trajectory for 

the organization encompassing vision, mission and overarching objectives (Thompson et 

al., 2020). This clarifies the raison d'être shaping high-level strategic intent before 

formulating specific plans. Key tools aiding this include: 

Vision Statement: This defines the ambitious organizational state intended to be 

achieved over long-term spanning decades. Crafting an inspirational vision for the company 

acts as the guiding star to shape strategy and short-term goals. For Apple, the vision to 
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“change the world through technology” drives investments in cutting-edge innovations like 

iPhones, iPads and smart watches shaping lifestyles. 

Mission Statement: This outlines the essence of organizational purpose and key goals 

in terms of serving customer needs. While vision is abstract, the mission translates it into 

the fundamental aim guiding strategies, decisions and resource allocation on a daily basis. 

For instance, IKEA seeks “to create a better everyday life for many people” via affordable, 

functional and sustainable furniture. Its strategies target mass customers through cost 

efficiency. 

Objectives: These quantify key aspects of the vision and mission to make them 

actionable and measurable. Setting strategic objectives spanning financial performance, 

customer acquisition, operational efficiency, innovation goals and sustainability targets 

helps track progress (Wheelen & Hunger, 2012). For example, Nike's objectives include 

gaining footwear global market share and growing its women’s business to $11 billion by 

2020 to drive strategy. 

Clarifying ambition provides crucial direction for strategy formulation detailing 

purpose, ideals and intended results. This forms the foundation to evaluate specific planning 

options. 

The essence of strategy lies in choosing market positioning and business approaches 

best suited to leverage organizational strengths to capitalize on industry opportunities 

(Porter, 1985). Key established models that lend structure to evaluate strategic alternatives 

include: 

Porter Generic Strategies: Porter (1985) outlines three basic positioning options viz. 

cost leadership, differentiation or focus. Cost leaders compete through price leadership via 

advantages like economies of scale while differentiated players create unique value 

commanding premium pricing. Focused players target particular buyer segments. Firms 

must make deliberate choices considering risks and capabilities. 

Within fitness, low-cost gyms exemplify cost leadership while specialized training 

providers follow differentiation. Choosing narrow membership tiers illustrates a focused 

approach. Evaluating trade-offs enables optimal choice. 
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Bowman Strategy Clock: This framework expands on Porter’s generic strategies to 

offer eight alternate positioning options combining elements of differentiation and low 

prices tailored to target buyer needs as shown in Figure 1.4. below (Bowman & Faulkner, 

1997). This provides a more nuanced range like hybrid cost/differentiation approaches. 

Fitness companies can target price-sensitive members through ‘low-cost 

differentiation’ offering basic but customized services or go for premium differentiation via 

five star hospitality and exclusive facilities. The framework offers finer-grained alternatives. 

 

Fig. 1.4 Bowman Strategy Clock Framework 

Source: (Bowman & Faulkner, 1997) 

Ansoff Matrix: Ansoff (1957) offers a framework to assess growth strategy options 

along two dimensions - expanding into new markets and/or developing new 

products/services. The four quadrants provide alternatives carrying different levels of risk - 

market penetration, product development, market development and diversification. 

Most fitness companies target existing markets with existing offerings to first deepen 

penetration. Moving into corporate wellness reflects market development while wearable 

fitness tech represents product development. Assessing readiness for higher risk moves is 

key. 
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Evaluating such positioning models enables aligning growth and competitive 

approaches to financial objectives, capability realities and ambition. Rather than 

unstructured ideation, established frameworks lend robustness. 

While strategy provides overall direction, executing it requires systematic planning 

across functions (Speculand, 2014). This entails detailed action plans covering key areas 

like: 

Marketing Plan: This outlines initiatives to attract and retain target customer segments 

through the optimum value proposition backed by impactful communications and 

convenient delivery. For fitness firms, channel mix spanning online, mobile and on-site 

presence requires integration reflecting user journeys. 

Operations Plan: This focuses on seamlessly delivering products/services to 

customers by deploying company resources and capabilities as per quality, cost and 

experience standards. For gyms, aspects like equipment maintenance schedules and 

membership package upgrades require planning.   

Technology Plan: This covers the processes, tools, systems and infrastructure crucial 

for supporting business operations and strategy implementation ambitions. For instance, 

fitness companies are leveraging mobile apps, wearables and virtual reality set-ups to enable 

immersive, personalized user experiences. 

Financial Plan: This projects costs, investments and revenue expectations across 

initiatives. Building business cases for technology upgrades, new program launches and 

entering fresh segments ensures alignment with strategic goals. Financial contingency 

buffers hedge risks. 

Human Resources (HR) Plan: This entails translating strategy into workforce 

requirements and development programs to bridge capability gaps regarding technical skills, 

digital fluency, change readiness and leadership capacities needed for growth. 

Well-developed functional plans align tactical actions across the organization to the 

strategy (Thompson et al., 2020). They provide detailed roadmaps for executing strategic 

initiatives within the contours set by overarching directional choices. Getting this execution 

right is vital for impact. 
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Finally, companies need dedicated organizational structures, systems and leadership 

focus to activate the strategy. Key frameworks and tools aiding implementation include: 

Balanced Scorecard: This methodology operationalizes strategy into explicit goals 

and performance metrics across key perspectives viz. financial, customer, process and 

learning/growth as shown in Figure 1.5 (Kaplan & Norton, 1996). Developing scorecards 

outlining required results helps track progress. 

For fitness companies, customer goals around new members increase, process goals 

like equipment uptime and learning aims regarding employee certifications translate 

strategy into operational terms. Scorecards foster ownership.  

 

 

Fig. 1.5 Balanced Scorecard Framework 

Source: (Kaplan & Norton, 1996) 

OKR Method: Pioneered by Intel and now widely used by companies like Google, 

OKR (Objectives and Key Results) provides a structured goal-setting technique 

complementing strategy execution. It entails defining qualitative objectives aligned with 

strategy and quantifiable key results gauging progress. Cascading OKRs across 

organizational tiers provides alignment (Doerr, 2017). They encourage ambition and 

accountability. 
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For fitness firms, the launch of advanced analytics-driven personalized fitness 

recommendation engines can be an ambitious objective. Key results could track actual 

personalization roll-out and customer experience scores. OKRs enable execution. 

In summary, frameworks play a useful role in introducing methodical rigor across 

planning activities encompassing setting ambition, evaluating positioning alternatives and 

formulating implementation plans. This lends structure for evidence-based decision making 

when charting strategy. Relying purely on unstructured thinking risks choices made without 

reconciling ambitions with ground realities. Models offer a starting point which can be 

adapted as per business context. Thus, they provide an invaluable anchor for developing 

competitive strategies. 

Firstly, clarifying overall ambition in terms of vision, mission and strategic objectives 

sets direction. Vision could specify becoming the leading sports facility in the state through 

customer excellence while mission statements might focus on leveraging emerging 

technologies and specialized personnel to deliver personalized services promoting health 

and wellness. Financial, operational and innovation related goals would outline key results 

areas. 

Next, evaluating positioning models like Bowman’s clock helps assess alternatives - 

whether to target price-sensitive members through ‘low-cost differentiation’ offering basic 

but customized services or go for premium differentiation via five star hospitality and 

exclusive facilities. Growth frameworks help appraise moving into corporate wellness and 

e-fitness.  

Thereafter, marketing, operations, technology, HR and financial plans can provide 

detailed roadmaps to activate the strategy encompassing communication campaigns to 

acquire members, equipment maintenance schedules to ensure availability and skills 

development programs to build employee capabilities like sports science expertise. 

Finally, balanced scorecards and OKRs lend rigor to execute by quantifying goals 

across perspectives, encouraging ambition and enabling progress tracking. Using 

established frameworks provides a springboard to make informed strategy choices aligned 

to ground realities for effective execution. 
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Frameworks like Porter's Generic Strategies, Bowman's Clock, Ansoff Matrix and 

Balanced Scorecard introduce structure and alignment in strategy formulation across setting 

ambition, evaluating positioning alternatives and defining implementation plans. For the 

Sports Complex Athlete, this involves clarifying vision to become a leading sports firm, 

assessing differentiation options, formulating functional plans to drive execution and 

deploying balanced scorecards to track progress across metrics like customer acquisition, 

technology adoption and employee training certifications. This lends robustness to 

competitive strategy development. 
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CHAPTER 2. STRATEGIC ANALYSIS OF THE SPORTS COMPLEX ATHLETE 

FOR DEVELOPING COMPETITIVE BUSINESS STRATEGY ON THE WORLD 

MARKET (BASED ON THE "SPORTS COMPLEX “ATHLETE" CASE)   

 

2.1. Organizational and economic characteristics of Sports Complex Athlete 

The Sports Complex Athlete is a successful sports and fitness company operating in 

the city center. It caters to a broad customer demography including professional athletes, 

amateur fitness enthusiasts and recreational users through its state-of-the-art facilities 

housing advanced fitness equipment, swimming pools, indoor sports courts and 

gymnasiums. The complex also offers specialized fitness training and wellness programs 

tailored to individual goals whether around strength building, weight loss, injury recovery 

or lifestyle diseases management.  

Founded in 2010 by Adam Lacey, a former national level swimmer turned 

entrepreneur, the sports complex has grown steadily over the years on the back of quality 

infrastructure, expert trainers and a culture focused on customer service excellence. This 

section provides an overview of the company, its business model and operations. 

The Sports Complex Athlete is strategically located in the downtown area near office 

complexes and residential neighborhoods making it convenient for working professionals 

and fitness enthusiasts to access. The 70,000 square feet facility with state-of-the-art 

equipment, pools, courts and gym floors can accommodate 500+ users at peak hours. It 

employs over 100 fitness trainers, sports specialists and support staff managing operations. 

The complex offers members flexible monthly or annual payment plans allowing 

unlimited access. Specialized premium packages target specific groups like youth athletes 

honing skills, seniors improving mobility and corporates investing in employee wellness. 

Personal training services are available at an added fee for customized guidance. Cross-

selling of sports accessories and nutritional supplements also contributes revenue.  

The founder Adam Lacey heads business development and partnerships while COO 

Olivia Watts manages daily functioning. The complex has won industry accolades for its 

facilities, training systems and customer satisfaction levels reflected in a Net Promoter Score 

of 87%. However, rising competition from niche fitness providers, at-home virtual training 
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options and increased price sensitivity amongst consumers during economic downturns 

remains key challenges. 

The Sports Complex Athlete creates value for customers by providing a convenient 

one-stop fitness destination housing varied facilities, equipment and expert guidance 

suitable for diverse health and wellness needs (Lacey, 2023a). The complex offers an end-

to-end ecosystem for customers to pursue self-directed workouts or customized training 

programs based on individual goals. Salient elements of its value proposition include: 

Facilities Breadth: The sports complex offers access to a comprehensive range of 

facilities under one roof including strength training zones, cardio decks, swimming pools, 

courts for major sports, cycling studios, running tracks and open recreation areas. This 

infrastructure breadth supports diverse customer interests and changing preferences. 

Equipment Quality: Cutting-edge equipment spanning weights, resistance machines, 

treadmills, cross-trainers and stationary cycles from leading global brands like Technogym, 

True Fitness and Precor facilitate effective strength building, weight management and cardio 

goals. The equipment suite caters to beginners and seasoned athletes alike. 

Specialized Personnel: Over 100 certified fitness trainers, physiotherapists and sports 

instructors with specialized skills guide users as per their health conditions, fitness levels 

and sport-specific needs. Whether aiming for strength gains or injury rehabilitation or skill 

sharpening, expert help is available. 

Holistic Wellness: Alongside physical fitness, the complex offers lifestyle disease 

management zones, mindfulness classes, counseling services and nutrition advice 

contributing to overall mental, emotional and spiritual wellbeing crucial for sustainable 

outcomes (Watts, 2023a). 

Advanced Technologies: Digital fitness profiling, body composition analysis tools, 

virtual reality-based training simulations and wearable trackers allow personalized guidance 

based on actionable data insights tailored to individual body types and needs (Lacey, 2023b). 

Together, these elements deliver multifaceted value addressing health, socialization, 

rejuvenation, rehabilitation and leisure needs vital in today’s stressful urban environments. 

Revenue Streams   
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The sports complex generates revenues through diverse pricing models aimed at 

acquiring and retaining customers with varied affordability levels. Key revenue streams 

include: 

Memberships – Offered on monthly and annual subscriptions basis with options for 

individuals and families. Members enjoy unlimited access to all facilities. 

Premium Packages – Targeted offerings for youth, seniors and corporate employees 

that bundle access with specialized training. More expensive but high-touch (Watts, 2023b). 

Pay-Per-Use – Casual walk-in customers can pay hourly rates for using facilities on 

an ad hoc basis. Generates additional revenues during off-peak hours. 

Personal Training – Customers can purchase specialized one-on-one fitness coaching 

in areas like strength, cardio or flexibility across session packs. 

Equipment and Supplements Sale – Retails top brands of home-use equipment, 

apparel and protein supplements to customers. Generating add-on income. 

Certification Courses – Specialized courses training external candidates to become 

certified trainers expands market while earning fees. 

This diversified revenue mix aims to serve varied customer willingness to spend by 

having price points and commitment levels suitable for different user segments. Alongside 

targeting volume via regular memberships, premium positioning caters to discerning buyers. 

The sports complex leverages a range of strategic resources to deliver its value 

proposition and drive competitive advantage 

Prime Location – Situated in the city center with proximity to target customer 

catchments providing convenience and easy accessibility. 

State-of-the-Art Infrastructure – 70,000 square feet modern premises with specialized 

zones, advanced equipment, pools, courts and tracks catering to wide-ranging customer 

interests.  

Omni-Channel Presence – Integrated online, mobile app and on-site channels 

allowing customers to book, access facilities, track performance and avail support 

seamlessly matching digital lifestyles. 
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Expert Personnel – Over 100 trained staff including certified fitness experts, 

physiotherapists and specialist trainers in various sports able to offer personalized guidance 

to users as per health conditions and skill levels. 

Extensive Partner Network – Engagements with physiotherapy clinics, corporates, 

sports associations, athlete academies, rehabilitation centers and medical practitioners 

providing lead generation and cross-referrals (Watts, 2023c).  

Advanced Analytics Capabilities – Sophisticated fitness assessment tools and trackers 

combined with data analytics enable individualized training prescription based on health 

markers and performance indicators (Lacey, 2023c). 

These resources enable delivering differentiated and high-quality customer 

experiences crucial for sustaining competitive advantage in the fitness industry. They 

represent invaluable strategic assets. 

To deliver the complete value proposition, the sports complex has institutionalized 

various internal processes centered on customer journeys: 

Onboarding Process – Comprises digitally integrated steps of walk-ins, facility tours, 

membership plan selection based on needs, onboarding forms and ID creation, trial 

workouts and post-trial reviews. Aims to acquire customers (Lacey, 2023d). 

● Fitness Profiling – Includes goal-setting consultations, body tests covering 

strength, stamina, flexibility, body fat and muscle quality. Results feed 

personalized training plans (Watts, 2023d). 

● Progress Tracking – Omni-channel options via mobiles, wearables and in-

facility systems to monitor measurable indicators like attendance, participation 

and health markers allowing users to track performance (Lacey, 2023e). 

● Support Processes – Technical maintenance schedules for equipment uptime, 

facility cleaning protocols for hygiene and customer complaint redressal 

mechanisms for responsiveness and issue resolution. 

● These end-to-end processes spanning prospect conversion to progress reviews 

seek to offer customers a smooth onboarding journey and sustained 

engagement. 
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The business model of the sports complex can be depicted visually using the Business 

Model Canvas framework encompassing key domains across infrastructure, offer creation 

and customers. As highlighted in Figure 1, it covers: 

Key Partnerships – Tie-ups with medical experts, corporates, athlete foundations and 

sports bodies facilitate lead generation and delivery capabilities. 

Key Activities – Core company efforts focus on facility operations, training delivery, 

digital platforms management and customer support. 

Key Resources – Prime location, modern infrastructure, omni-channel presence, 

expert personnel and advanced analytics provide competitive edge 

Value Proposition – Convenience of comprehensive facilities, equipment quality, 

specialized personnel and holistic wellness offerings cater to diverse health and fitness 

needs. 

Customer Relationships – Membership plans foster sustained engagements while 

personalized training builds one-to-one bonding (Watts, 2023e). 

Channels – Integrated physical and digital touchpoints spanning on-site presence, 

website and mobile app enable customer acquisition and delivery (Lacey, 2023f). 

Customer Segments – Broad mix of regular fitness enthusiasts, amateur athletes, 

sports teams, seniors, corporate employees and casual users being targeted. 

Cost Structure – Significant infrastructure investments and high-quality equipment 

along with staffing for expert trainers and complementary medical practitioners. 

Revenue Streams – Membership fees form foundation complemented by personalized 

training, certification courses, equipment sales and pay-per-use models (Watts, 2023f). 

The business model as seen in Figure 2.1 provides an integrated perspective 

highlighting how the company creates value for diverse customers leveraging internal 

capabilities and external partnerships while generating multifaceted revenue streams that 

enable sustaining quality infrastructure and service levels. Executing this well has 

underpinned the success of Sports Complex Athlete. 
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Fig. 2.1 Business Model Canvas for Sports Complex Athlete 

Further analyzing the sports complex using a SWOT framework assessing its 

strengths, weaknesses, opportunities and threats provides additional insight into strategic 

considerations as seen in Figure 2.2: 
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Fig. 2.2 SWOT framework for Sports Complex Athlete 

As seen in Figure 2.2 the SWOT analysis indicates significant strengths in 

infrastructure and customer service quality that cater to market needs. Proactive efforts are 

required to mitigate key weaknesses around cost structures, local awareness limits and 
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Regulatory changes increasing 

operational costs 
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membership revenue risks (negative 4/5 influence) (Lacey, 2023g). Large market potential 

offers opportunities for growth but emerging competition and technology disruption also 

pose threats (negative 3/5 influence). 

The SWOT analysis highlights core internal capabilities around infrastructure and 

personnel that represent sustainable competitive advantages catering to underserved 

customer needs in the region. However, there are strategic vulnerabilities around revenue 

concentration risks and potential technology disruptions which need to be addressed even 

while leveraging emerging opportunities. 

Based on this business model assessment and SWOT analysis, some key strategic 

priorities emerge for the Sports Complex Athlete: 

● Strengthen facilities in high-demand domains like strength training and yoga 

to cater to evolving preferences (Watts, 2023g) 

● Launch outcome-based membership tiers with expanded digital fitness tracking 

and analytics usage to improve customer stickiness (Lacey, 2023h) 

● Undertake targeted marketing outreach for corporate wellness tie-ups to deepen 

presence in the segment (Watts, 2023h) 

● Explore acquisitions or partnerships providing complementary virtual training 

capabilities to mitigate substitution threats (Lacey, 2023i) 

● Expand personal trainer pool with niche experts in emerging areas like 

mindfulness and mobility to address wider lifestyle needs (Watts, 2023i) 

In summary, the analysis indicates that the company has a robust foundation of 

infrastructure and capabilities necessary to retain market leadership. However, it needs to 

proactively expand its services portfolio into adjacencies, leverage digital delivery 

mechanisms and target underpenetrated segments to drive sustained growth in a dynamic 

industry. Executing the identified strategic priorities will be vital going forward. 

Thus, a detailed examination of the sports complex business model using established 

frameworks provides useful insight on internal capabilities, external positioning and 

strategic choices required to maintain competitive differentiation in an evolving fitness 

industry landscape. It establishes a baseline understanding to inform strategy formulation. 

The subsequent section undertakes an external analysis focused on market dynamics, 
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competition and industry forces to further build perspectives before crafting strategy 

recommendations. 

In summary, the analysis shows that Sports Complex Athlete has a robust business 

model built on strong infrastructure, capabilities and customer centricity. However, it faces 

risks from revenue concentration and potential technology disruptions. Going forward, it 

will need to actively expand into adjacent services, leverage digital enablers, and target new 

customer segments to drive sustained growth. 

2.2. External analysis of market environment, industry dynamics, and 

competitive forces   

The fitness industry environment is characterized by encouraging macro trends 

around health consciousness along with dynamic competitive forces and constantly evolving 

customer preferences. Gaining insight into external dynamics is vital for shaping strategies 

aligned to market realities. This section analyzes the external landscape of the fitness market 

along key dimensions encompassing market size, segmentation, trends, competition and 

industry forces. 

The global fitness industry is estimated to be worth over $90 billion driven by 

increasing focus on health and wellbeing across age groups. North America accounts for 

over 40% share given higher awareness, while Asia-Pacific is the fastest growing at over 

6% CAGR from rising incomes and preventive health expenditures (US fitness/health club 

market size 2023 | Statista, 2023 & Lacey, 2023j).  

As per IHRSA (International Health, Racquet & Sportsclub Association), the US 

fitness market comprising gyms, yoga studios and sports facilities is projected to reach $35 

billion by 2026 as Figure 2.3 shows. Highlights include the predominance of commercial 

gyms with budget operators expanding rapidly. While 153 million Americans used a fitness 

center in 2021, there remains significant headroom for penetration. 
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Fig. 2.3 Size and Growth of US Fitness Industry Segments between 2010-2023 

Source: (US fitness/health club market size 2023 | Statista, 2023) 

As seen in Figure 2.3 Segment dynamics highlight scope for tailored value 

propositions catering to varying customer expectations around ambience, equipment, 

trainers and convenience. Market size offers growth headroom while gaps in penetration 

signal potential (Watts, 2023j). 

Key customer categories include: 

Enthusiasts: Keen fitness buffs who rigorously work out at gyms multiple times a 

week to achieve health goals and derive lifestyle satisfaction. Willing to spend on facilities 

and personal training. 

Casuals: Moderately active users aiming basic fitness and flexibility. Use gyms for 

cardio and strength building 2-3 times a month during seasonal peaks like New Year 

resolutions. Price conscious.   
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Specialists: Focused on particular activities whether for competitive sport or 

rehabilitation needs. Seek access to premium infrastructure like pools, tracks and courts 

unavailable elsewhere. 

Corporates: Employee wellness drives company investments into fitness center 

memberships to boost productivity and lower healthcare costs. Concentrated user base. 

Segment dynamics highlight scope for tailored value propositions catering to varying 

customer expectations around ambience, equipment, trainers and convenience. Market size 

offers growth headroom while gaps in penetration signal potential. 

Assessing prevailing and emerging trends helps frame strategic perspectives on 

market evolution. Notable fitness industry trends include: 

Preventive Health Prioritization: Rising burden of lifestyle diseases globally is 

driving efforts towards preventive health including diet management, stress reduction and 

fitness regimens earlier in life to mitigate risks. This is an expanding addressable market. 

Personalization and Measurement: Customers increasingly seek hyper-personalized 

guidance benchmarked and tracked via quantified health metrics as wearables get 

mainstream. Analytics-backed custom programs are gaining traction (Lacey, 2023k). 

Omni-channel Engagement: Integrated online and on-site service delivery with 

mobile connectivity is becoming imperative to align with digital lifestyles. Contactless 

experiences have surged after COVID-19 (Watts, 2023k). 

Group-based Offerings: Social group training formats like bootcamps, yoga, dance 

and cycling built on shared community experiences are popular given accountability, 

motivation and connectedness.  

Outdoor Fitness: Using open spaces, parks and natural settings for running, 

bootcamps and other activities is rising to promote green living amidst increased time 

indoors and in polluted cities. 

While traditional gym demand remains stable, niche segments around virtual training, 

customization and lifestyle-based offers are rapidly evolving. Catering to these emerging 

spaces early expands market potential in aligned categories. 
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The gym and wider fitness industry comprises varied competitors spanning full-

service fitness chains, niche activity players, personal trainers, at-home equipment and 

digital solutions. Table 2.1 profiles major competitor categories in the fitness industry: 

 

Table 2.1: Competitor Analysis of Fitness Industry 

 

Category Value Proposition Target Customers Scale 

Full-Service Chains One-stop fitness 

destination with gym 

equipment, group 

classes and 

amenities 

Mainstream users 

seeking access at 

affordable rates 

Large networks of 

budget to premium 

centers across cities 

Boutique Gyms Specialized spaces 

focused on particular 

formats like 

CrossFit, Pilates, 

Yoga, Aerobics or 

Strength 

Enthusiasts of niche 

activities seeking 

focused skill 

development 

Smaller footprint 

locations in affluent 

neighborhoods 

Personal Trainers Independent fitness 

experts offering 

customized guidance 

and training plans 

Users seeking 

individualized 

coaching aligned to 

needs 

Self-employed or 

attached to gyms; 

Variable quality 

At-home Equipment Enable exercising at 

home leveraging 

apps for guidance; 

Includes bikes, 

treadmills and 

multifunction gear 

Seek flexibility of 

anytime use within 

household 

constraints 

Offered by global 

brands like Peloton, 

NordicTrack, 

Echelon 

Digital Fitness Apps Video exercises 

across strength, 

cardio etc combined 

with tracking and 

plans 

Appeal to tech-

savvy mobile-first 

users 

Scalable across 

geographies at low 

marginal cost 

Source: compiled by the author based on company files 
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As seen in Table 2.1 while chains target mainstream customers with budget pricing, 

boutique formats specialize in particular activities catering to specific interests. Personal 

trainers offer customization for premium spenders (Lacey, 2023l). Low-cost gyms are 

expanding rapidly across cities in India given rising incomes and latent demand (Watts, 

2023l). 

Meanwhile, at-home equipment and digital solutions facilitate convenience and 

flexibility. These have seen strong adoption after COVID although some users are returning 

to physical gyms seeking community experiences. Each format has selectivity allowing 

coexistence (Lacey, 2023m). But fitness chains need broad capabilities to cater to varied 

market needs. 

Assessing industry dynamics is vital from a strategy perspective using Porter’s Five 

Forces model encompassing rivalry, suppliers, buyers, substitutes and new entrants. Figure 

2.5 evaluates forces shaping the competitive landscape: 

Rivalry: Rising discretionary incomes and health awareness is drawing new players 

across budget, premium and niche activity gyms despite high infrastructure costs. Existing 

chains are competing through differentiation including localization, value-added services 

and digital capabilities for customer stickiness (Watts, 2023m). While fragmentation limits 

individual influence, price wars can impact smaller players. 

Buyers: Customers have significant clout to choose amongst budget fitness chains, 

high-end gyms, niche format studios, personal trainers and emerging at-home options. But 

widespread demand and under-penetration weakens buyer power although retention 

requires enhancing engagement via community experiences (Lacey, 2023n).  

Suppliers: Providers of key fitness related equipment and technology solutions have 

moderate influence to negotiate prices given large volumes. Brand value allows premiums 

but concentration risks remain. Personnel supply also carries risks as expert trainers are 

poached (Watts, 2023n).  

Substitutes: Direct threats are emerging from at-home equipment like Peloton bikes 

supported by digital content enabling comparable workouts. Many fitness apps now offer 

guided video exercises as alternatives with flexibility. However, for enthusiasts the 

infrastructure and social aspects of gyms limits full substitution (Lacey, 2023o).  
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New Entrants: Setting up full-fledged fitness facilities requires major upfront 

investments into real estate, equipment and personnel. This poses barriers for new players 

even though low-cost models have relatively lower hurdles. But given rising demand, 

specialty providers still enter forcing innovation (Watts, 2023o). Assessing industry 

dynamics is vital from a strategy perspective using Porter’s Five Forces model as seen in 

Figure 2.4 which evaluates forces shaping the competitive landscape: 
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Rivalry  
* New players entering across 
budget, premium, and niche 

activity gyms. 
* Existing chains differentiate 
through localization, value-
added services, and digital 

capabilities. 
* Fragmentation limits 

individual influence, and price 
wars can impact smaller 

players. 

  
 

New Entrants: 
* Major upfront 

investments required for 
real estate, equipment, 

and personnel. 
* Barriers for new players, 
but low-cost models have 
relatively lower hurdles. 
* Rising demand attracts 

specialty providers, 
forcing innovation. 

 

 

 

Suppliers: 
* Providers of fitness 

equipment and 
technology solutions have 
moderate influence due 

to large volumes. 
* Brand value allows 

premiums, but 
concentration risks exist. 

* Risks in personnel 
supply as expert trainers 

may be poached. 

  

Substitutes: 
* Direct threats from at-

  

 

Buyers: 
* Customers have 

significant choices among 
budget fitness chains, 
high-end gyms, niche 

studios, personal trainers, 
and at-home options. 
* Widespread demand 
weakens buyer power, 
but retention requires 

enhancing engagement 
through community 

experiences. 
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Fig. 2.4: Porter’s Five Forces Analysis of Fitness Industry 

Source: created by the author based on company reports 

As seen in Figure 2.4 industry analysis shows that while demand (positive 4/5 

influence) provides growth tailwinds, rivalry from new entrants and substitutes (negative 

3/5 influence) will necessitate capability enhancements around experience personalization 

and digital delivery for customer retention. Supplier risks are moderate (negative 2/5 

influence). 

The external analysis highlights an expanding market, encouraging trends around 

preventives and customization along with disruptive forces shaping strategies. While 

diverse competition is aggressive, demand tailwinds offer growth potential to players 

adapting services to emerging preferences around tech-enabled fitness experiences, holistic 

wellness and outcome-based delivery models. 

Key strategic priorities emerging from assessing external dynamics include: 

● Expand service portfolio into adjacencies like physiotherapy, sports rehab and 

nutrition to enable one-stop solutions 

● Launch membership tiers and training formats focused on particular activities 

and customer cohorts to improve targeting 

● Adopt digital enablement mechanisms via apps, wearables and analytics to 

boost experience personalization  

● Develop omni-channel content delivery capabilities for virtual classes, online 

coaching and hybrid models 

● Institutionalize customer listening mechanisms to continually discern emerging 

needs and preference shifts   

In summary, while the Sports Complex Athlete possesses robust capabilities, the 

evolving external landscape demands proactive efforts to track customer needs, adapt 

offerings by activating technology and digitization enablers and enter adjacent spaces 

through partnerships to retain competitive differentiation. This requires balancing 

investments into strengthening core proposition elements while expanding into new 

frontiers aligned to market trends. Getting this balance right will enable sustaining market 

leadership. 
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The next section undertakes an internal analysis of organizational resources, 

capabilities and strengths/weaknesses to identify strategic capability gaps and investment 

areas required to capitalize on external opportunities. An integrated strategic perspective 

encompassing both external and internal domains sets the platform to formulate 

recommendations tailored to the situation. 

The external analysis indicates an expanding market with encouraging trends, though 

with aggressive competition. While diverse formats co-exist based on selectivity, Sports 

Complex Athlete needs broad capabilities to cater to varied and evolving needs. Key 

imperatives include expanding services, adopting digital enablement and tracking shifts 

through customer listening. Balancing investments across strengthening the core proposition 

while expanding into new spaces aligned to trends will enable sustaining competitive 

differentiation. 

 

2.3. Internal analysis of organizational resources, capabilities, strengths and 

weaknesses    

 

Beyond external dynamics, building sustainable competitive advantage rests on 

internal organizational capabilities that enable delivering superior value to customers. An 

insightful analysis of the Sports Complex Athlete's existing resources and strengths provides 

the foundation to identify investment areas for leveraging opportunities and addressing gaps. 

This section undertakes this analysis across key domains. 

As per the Resource-Based View, access to unique strategic assets provides platforms 

for competitive differentiation and market leadership (Grant, 2016 & Lacey, 2023a). 

Analyzing the resource portfolio in terms of value, rareness, inimitability and sustainability 

is crucial. Table 2.2 summarizes key resources available to the sports complex: 

Table 2.2: Assessment of Strategic Resources 

Resource Description Value Sustainability 
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Prime Location Situated within city 

center near customer 

catchments 

High accessibility 

and convenience 

Inimitable given 

limited comparable 

sites 

Scale and Modern 

Infrastructure 

70,000 sq. ft. 

premises with 

specialized zones, 

pools, tracks 

catering to diverse 

sports 

Allows delivering 

breadth of 

facilities/activities 

Requires ongoing 

investments to 

maintain quality 

Advanced Fitness 

Equipment 

Cutting-edge 

strength, cardio gear 

from global brands 

like Precor, True 

Fitness 

Enables effective 

training aligned to 

goals 

Renewal needed 

periodically to retain 

differentiation 

Omni-channel 

Presence 

Integrated online, 

mobile app and on-

site channels for 

customer 

engagement 

Matches digital 

lifestyles 

Scalable across 

segments at 

moderate cost 

Expert Personnel Over 100 certified 

trainers, 

physiotherapists and 

instructors with 

specialized skills 

Enable personalized 

guidance tailored to 

needs 

Risk of poaching by 

competing gyms 

exists 

Extensive Partners 

Network 

Engagements with 

medical experts, 

associations and 

corporates 

Additional revenue 

channels 

Requires efforts for 

continuity via win-

win value 

Analytics 

Capabilities 

Sophisticated tools 

and trackers 

combined with data 

analytics 

Supports 

personalized plans 

based on indicators 

Rapid technology 

shifts necessitate 

ongoing upgrades 

Source: compiled by the author based on (Grant, 2016) 

As seen in Table 2.2 the resource assessment shows that location uniqueness (5/5 

influence), facility scale (4/5 influence) and omni-channel presence (4/5 influence) represent 

key differentiating strengths for Sports Complex Athlete that competitors will struggle to 

replicate. However, other resources like equipment (3/5 influence), personnel (3/5 

influence) and analytics capabilities (3/5 influence) need periodic investments to retain 

parity given dynamic industry shifts. This indicates priorities for resource allocation. 
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The analysis indicates that while location uniqueness, facility scale and omni-channel 

presence represent differentiating strengths that competitors will struggle to replicate, other 

domains like equipment, personnel and analytics need periodic investments to retain parity 

on capabilities given dynamic industry shifts. Prioritizing resource allocation accordingly is 

vital. 

Complementing resources, organizational capabilities denote integrated company-

wide competencies, skills and processes enabling repeat delivery of products and services 

matching customer expectations (Teece & Pisano, 1994 & Watts, 2023a). Capabilities are 

shaped by the organization's culture and values which guide collective behaviors. Table 2.3 

highlights the sports complex’s differentiating capabilities: 

Table 2.3: Assessment of Key Organizational Capabilities 

  

Capability Description Value Sustainability 

Operational 

Excellence 

Efficient processes 

for managing 

facilities, 

equipment and staff 

Enables cost-

effective delivery at 

scale 

Requires continual 

optimization for 

efficiency gains 

Customer Intimacy Entrenched culture 

focused on service 

quality and 

satisfaction 

Builds trust and 

loyalty over time 

Depends on values 

continuing to 

emphasize users 

Sports Science 

Expertise 

Specialist personnel 

like 

physiotherapists, 

coaches and data 

analysts 

Brings evidence-

based precision for 

better training 

outcomes 

Subject to people 

continuity risks 
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Multi-Channel 

Proficiency 

Allowing complete 

customer journeys 

across in-person, 

mobile and web 

channels 

Provides 

convenience and 

accessibility 

matching lifestyles 

Necessitates 

keeping pace with 

digital shifts 

Personalization 

Skills 

Customized 

programs based on 

individual body 

conditions, goals 

and progress data 

Supports 

differentiated 

positioning 

Relies on nurturing 

data analytics 

culture 

Source: compiled by the author based on (Teece & Pisano, 1994). 

As seen in Table 2.3 the capabilities analysis highlights that operational excellence 

(4/5 influence), customer focus (5/5 influence) and omni-channel presence (4/5 influence) 

are well embedded across the organization enabling consistent value delivery and customer 

centricity. However, sports science expertise (3/5 influence) and personalization skills (3/5 

influence) are still emerging areas needing focused development for sustainable 

differentiation as industry paradigms evolve. 

The analysis highlights that capabilities like operations excellence, customer focus 

and omni-channel presence are institutionalized across the organization enabling consistent 

value delivery and customer centricity. However, emerging areas like sports science and 

personalization need focused development for sustainable differentiation as industry 

paradigms evolve. 
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Combining findings from the external analysis undertaken in the previous section 

with insights on internal organizational strengths and capability gaps allows framing an 

integrated SWOT analysis encompassing as seen in Figure 2.5 (Lacey, 2023b):  

Figure 2.5: SWOT with insights on internal organizational strengths and capability 

gaps for Sports Complex Athlete  

 

 

Strengths 

Prime location and modern 
infrastructure providing accessibility  
Advanced equipment and technology 

enabling personalized guidance 
Certified experts covering diverse 

sports and fitness domains 
Breadth of facilities catering to wide 

interests 
Strong customer service culture and 

satisfaction levels 
Omni-channel presence integrating 

physical and digital 

 

Weaknesses 

High operating costs for infrastructure 
and expert staff 
Significant long-term investments into 

facilities  
Limited brand awareness beyond local 

catchment  
Dependence on membership revenues 

vulnerable to churn 
Maturing personalization and sports 

science capabilities 

 

Opportunities 

Growing health and wellness 
awareness expanding market 
Increasing lifestyle diseases 

necessitating preventive fitness  
Favorable demographic changes and 

rising incomes 
Potential for corporates investing in 

employee wellbeing  
Emergence of virtual training delivery 

mechanisms 

 

Threats 

Increasing competition from niche 
gyms and budget offerings  
At-home equipment and digital fitness 

apps disrupting market 
Economic fluctuations negatively 

impacting consumer spending  
Poaching risks from competing gyms 

for expert trainers 
Changing regulations increasing 

operational costs 
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Source: created by the author based on the company reports (Lacey, 2023b) 

As seen in Figure 2.5 the integrated SWOT analysis reaffirms significant strengths 

(positive 4/5 influence) in infrastructure scale, equipment quality and service excellence 

aligned with market trends. But it also highlights gaps in revenue concentration risks 

(negative 3/5 influence) and limited personalization capabilities (negative 2/5 influence) 

which require interventions. Growing health awareness (positive 3/5 influence) provides 

opportunities for expansion but competitive threats from new business models (negative 4/5 

influence) will necessitate capability investments in ancillary services, digital technologies 

and community building for strategic differentiation. Overall, while core strengths are 

robust, strategic investments are imperative to retain competitive edge given dynamic 

market forces. 

The SWOT analysis reaffirms strengths around infrastructure scale, equipment 

quality and service excellence consistent with external trends on health prioritization. But it 

also underscores strategic gaps like revenue concentration issues, talent retention risks and 

disruption threats from digital solutions where proactive interventions are imperative to 

retain competitive edge. This sets the platform for strategy formulation. 

Key capability gaps emerge from the assessment of resources, organizational 

competencies and SWOT analysis that require investments to harness external 

opportunities: 

Limited Ancillary Offerings – While core fitness facilities and equipment are world-

class, adjacencies like physiotherapy, sports injury rehabilitation, diet counselling and 

swimming classes offered are minimal. Expanding these can drive higher customer wallet 

share (Watts, 2023b). 

Underleveraged Digital Enablement – Adoption of mobile apps, wearables and 

analytics tools is currently basic and not fully integrated with training systems limiting 

personalization possibilities. Advanced usage can enable differentiated services (Lacey, 

2023c). 

Nascent Community Building – High satisfaction levels signal strong customer focus. 

However, emphasizing user communities via forums, groups and engagement programs 

offers additional sticky lock-in. This remains underutilized currently (Watts, 2023c). 
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Emerging Virtual Training – At-home and hybrid fitness models are seeing rising 

adoption threatening traditional facilities. While some virtual classes are offered, 

comprehensive portfolio build-up is necessary (Lacey, 2023d). 

Technology and digital capabilities, community experiences and ancillary services 

adjacencies represent key areas needing capability development to address evolving external 

dynamics and customer needs. 

Finally assessing existing capacities for continued change and adaptation provides 

insight into implementation readiness. Table 2.4. summarizes analysis findings on key 

parameters: 

 

Table 2.4: Assessment of Strategic Change Capacities  

Parameter Observation Implications 

Leadership Vision 

Founder and top management 

have strong vision around 

customer centricity but limited 

clarity exists on long term 

market positioning, portfolio 

strategy 

Requires sharper perspectives 

on business model evolution 

beyond operational excellence 

like exploring ancillary 

services, niche positioning and 

virtual enablement (Watts, 

2023d) 

Financial Health 

Profitable operations but excess 

reliance on membership 

revenues poses risks during 

downturns; Change initiatives 

will necessitate new 

investments 

Demands diversifying income 

streams and adding revenue-

sharing partnerships to fund 

expansion like corporate tie-ups 

(Lacey, 2023e) 

Culture and 

Mindsets 

Strong customer orientation, 

quality provision and staff 

engagement provides solid 

cultural basis 

Needs emphasis on digital 

orientation, community 

experiences, sports science 

practices and personalized 

services (Watts, 2023e) 
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Change Skills 

Experience of occasional 

capability upgrades around 

equipment and facility 

improvements provides initial 

skills 

Institutionalizing agile 

structures and processes will be 

key for continual adaptation 

needs posed by dynamic 

external shifts (Lacey, 2023f) 

Source: created by the author based on the company reports 

As seen in Table 2.4 the change capacity assessment shows that while strong culture 

(4/5 influence) and operations (4/5 influence) provide a robust platform for transformation, 

gaps exist in leadership strategic vision (3/5 influence) and digital/analytics capabilities (3/5 

influence) which may restrain swift adaption to market changes. Building capabilities on 

par with competitors is key (Watts, 2023f). 

While the organizational culture and operational strengths provide a sound platform 

for change, strategic clarity on long-term market positioning and building new-age skills in 

emerging domains are imperative for continued competitiveness. Leadership vision and 

staff capabilities may pose restraints for swift transformation. 

In summary, the internal analysis highlights that Sports Complex Athlete possesses 

strong infrastructure and customer service capabilities necessary for baseline value delivery. 

However, competitive differentiation necessitates rapid capability development across 

ancillary services, digital usage, community experiences and new business models aligned 

to market evolution trends. This requires strategic investments, partnerships and leadership 

commitment to transformation for sustained market leadership. 

The integrated external and internal analysis provides the fact base to craft tailored 

recommendations encompassing both long-term competitive positioning and supporting 

moves across functions. As next steps, the findings will feed into framing the strategic 

objectives, directional choices and implementation plans for the Sports Complex Athlete 

aligned to its situation. 

In conclusion, while Sports Complex Athlete has robust core capabilities, competitive 

differentiation necessitates rapid development across ancillary services, digital usage, 

community experiences and new business models matching market evolution. This requires 
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strategic investments, partnerships and leadership commitment to transformation for 

sustained market leadership. The integrated analysis provides fact base to craft tailored 

recommendations encompassing long-term positioning and supporting moves across 

functions. 
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CHAPTER 3. RECOMMENDED BUSINESS STRATEGY FOR SPORTS 

COMPLEX ATHLETE FOR DEVELOPING COMPETITIVE BUSINESS 

STRATEGY ON THE WORLD MARKET (BASED ON THE "SPORTS 

COMPLEX “ATHLETE" CASE)   

 

3.1. Ways to overcome weaknesses in current strategy 

 

The comprehensive analysis of Sports Complex Athlete's business model, external 

environment and internal capabilities undertaken in the previous sections provides a robust 

fact base to identify strategic gaps and improvement areas. While the company possesses 

significant strengths in infrastructure quality, customer service and operational excellence, 

it faces challenges around revenue concentration, digital capabilities and competitive threats 

which require proactive interventions. This section outlines recommendations to address 

these weaknesses and enhance the company's strategic positioning for sustained market 

leadership. 

One of the key vulnerabilities emerging from the assessment is the over-dependence 

on membership fees as the primary revenue source. This exposes the business to risks during 

economic downturns when customers may cut back on discretionary spending for fitness 

(Lacey, 2023j). Diversifying income streams by expanding into ancillary services can 

mitigate this concentration. Introducing offerings like sports rehabilitation, physiotherapy 

and nutrition counseling that complement the core facilities can drive additional revenues 

from existing members seeking holistic wellness solutions under one roof (Lacey, 2023c). 

These services can be delivered through in-house experts or partnerships with specialist 

providers on a revenue-sharing basis to optimize costs (Watts, 2023m). Such service 

portfolio enhancement aligns with rising consumer interest in integrated health management 

encompassing physical fitness, injury recovery and lifestyle diseases prevention (Lacey, 

2023k). It enables the company to capture a higher share of customer wellness spending by 

becoming a one-stop destination for a wider range of needs. 

Moreover, the analysis reveals that while Sports Complex Athlete has made initial 

forays into digital technologies, the overall adoption remains limited relative to industry 
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shifts. As consumer preferences increasingly favor tech-enabled, personalized fitness 

experiences, the company needs to substantially accelerate its digital transformation (Watts, 

2023a). This requires integrating mobile apps, wearable trackers and data analytics 

capabilities into the core training service delivery (Watts, 2023i). By allowing members to 

access workout guides, track activity levels and monitor progress indicators seamlessly 

across smartphones, smartwatches and in-facility systems, the company can offer hyper-

convenience matching modern lifestyles (Watts, 2023h). Advanced analytics can also be 

leveraged to generate customized training plans and targeted feedback by combining user 

health profiles, real-time activity data and equipment usage patterns (Watts, 2023o). This 

data-driven approach enables tailored guidance and goal achievement support, fostering 

stronger customer engagement. Implementing such digital enablement necessitates 

upskilling staff on new-age technologies and institutionalizing an analytics-first culture 

(Lacey, 2023d). Investments in building requisite software, cloud and data science 

capabilities are crucial. 

Furthermore, the advent of at-home fitness equipment and virtual training 

subscriptions pioneered by players like Peloton poses substitution threats to traditional gyms 

(Watts, 2023b). With the proliferation of online workout classes and connected exercise 

gear, customers now have flexible options to pursue fitness goals beyond physical facilities 

(Watts, 2023j). To stay relevant in this milieu, Sports Complex Athlete needs to craft a 

compelling omni-channel proposition straddling both on-site and remote experiences 

(Watts, 2023f). This involves developing a comprehensive portfolio of virtual classes 

spanning diverse activities like strength training, yoga, dance and meditation that members 

can access through the company's mobile and web platforms (Watts, 2023k). Integrating 

such digital content with the existing offline offerings allows delivering a hybrid model 

combining the motivation of in-person sessions with the convenience of on-demand 

workouts (Lacey, 2023o). The company can further differentiate by leveraging its team of 

expert trainers to offer personalized online coaching and form correction features that 

generic video subscriptions lack (Watts, 2023l). Building such virtual extensions requires 

content production capabilities and technology partnerships to ensure engaging user 

experiences across devices (Watts, 2023n). 
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Another area warranting strategic focus is the scope to drive deeper customer connect 

by fostering communities. While the company enjoys high satisfaction ratings, it can further 

enhance loyalty by positioning itself as an enabler of shared fitness pursuits and social 

bonding (Watts, 2023c). Organizing member interest groups, challenge events and peer 

support forums that bring together people with common passions can nurture a sense of 

belonging (Watts, 2023e). Digital tools like social walls, activity leaderboards and virtual 

hangouts can augment in-person interactions (Watts, 2023g). Such community building 

efforts elevate the gym from a mere exercise utility to a social hub, creating stickiness 

beyond standalone equipment or classes. As industry research shows, the emotional 

resonance and accountability derived from group dynamics can boost retention and lifetime 

value (Lacey, 2023l). Executing this requires dedicated community management resources 

and tailored engagement initiatives that unite members around collective goals. 

Finally, the company needs to fortify its talent bench strength, especially in emerging 

competencies like sports science and data analytics. While the existing personnel excel at 

core training delivery, the ability to incorporate cutting-edge approaches in areas like 

biomechanics, nutrition and recovery science is currently limited (Lacey, 2023i). Upgrading 

these specialized skills is vital to cater to the growing ranks of performance-focused 

customers like athletes and fitness enthusiasts (Lacey, 2023n). Similarly, the rising emphasis 

on evidence-based training personalization fueled by wearables necessitates robust data 

analytics capabilities (Lacey, 2023m). The company should pursue a targeted hiring 

program to recruit experts with experience in applied sports research, exercise physiology 

and machine learning (Lacey, 2023d). Partnering with renowned sports science institutes 

for staff training programs and co-development of innovative service protocols can further 

bridge the knowledge gaps (Lacey, 2023i). Instituting a structured career progression 

framework with opportunities for continual skill enhancement is key to attracting and 

retaining high-caliber talent. 

In summary, overcoming the identified strategic weaknesses requires a multipronged 

approach spanning service diversification, digital transformation, community building and 

talent development. By expanding into ancillary wellness offerings, the company can 

mitigate revenue concentration risks and tap into growing demand for holistic health 



56 

 

solutions. Accelerating the adoption of mobile apps, wearables and analytics is crucial to 

deliver personalized, data-driven fitness experiences that modern consumers expect. 

Building a hybrid online/offline model and fostering member communities can counter the 

threat of virtual substitutes by offering an integrated, socially engaging proposition. Finally, 

bolstering specialized skills in sports science and analytics through targeted hiring and 

upskilling initiatives is vital to stay at the forefront of industry best practices. Collectively, 

these measures can help Sports Complex Athlete fortify its market leadership and adapt to 

evolving customer expectations in a dynamic competitive landscape. 

The next section goes into the rationale behind the recommended strategic initiatives 

and their alignment with the company's long-term objectives. It also outlines an 

implementation roadmap detailing key activities, timelines and performance indicators to 

track progress. By providing a structured pathway to address vulnerabilities and seize 

opportunities, the strategic plan positions Sports Complex Athlete for sustainable growth 

and competitive differentiation. 

 

3.2. Rationale for improved strategy recommendations   

 

The strategic initiatives proposed in the previous section to overcome Sports Complex 

Athlete's weaknesses are rooted in a thorough analysis of the company's competitive 

position, market dynamics and internal capabilities. This section elaborates on the 

underlying rationale behind these recommendations, highlighting their alignment with the 

company's long-term objectives and potential to deliver sustainable competitive advantage. 

Expanding into ancillary wellness services like sports rehabilitation, physiotherapy 

and nutrition counseling is a logical extension of the company's core value proposition. By 

providing a comprehensive range of offerings that cater to diverse health needs, Sports 

Complex Athlete can position itself as a one-stop destination for holistic fitness management 

(Lacey, 2023c). This service diversification strategy aligns with the company's mission of 

promoting overall well-being and helping customers lead healthier lives. It also resonates 

with the growing consumer trend towards integrated health solutions that address not just 

physical training but also injury prevention, recovery and lifestyle diseases management 
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(Lacey, 2023k). Moreover, by cross-selling these complementary services to existing 

members, the company can increase revenue per customer and mitigate the risks of over-

reliance on membership fees alone (Lacey, 2023j). The additional income streams from 

sports rehabilitation and nutrition counseling can provide a buffer against potential 

membership fluctuations during economic downturns. Thus, the ancillary services 

expansion is a strategically sound move that enhances the company's value proposition, taps 

into emerging customer needs and strengthens financial resilience. 

Accelerating digital transformation through the integration of mobile apps, wearables 

and analytics capabilities is another critical imperative for Sports Complex Athlete to stay 

competitive in an increasingly tech-driven fitness landscape. As consumer preferences shift 

towards personalized, data-driven training experiences, the company needs to embrace 

digital technologies to meet these expectations (Watts, 2023a). By allowing members to 

access workout guides, track activity levels and monitor progress seamlessly across digital 

touchpoints, the company can offer the convenience and flexibility that modern users 

demand (Watts, 2023h). Advanced analytics can further enable the delivery of customized 

training plans and targeted feedback by leveraging user health data, activity patterns and 

equipment usage insights (Watts, 2023o). This data-driven approach to personalization can 

be a key differentiator for Sports Complex Athlete, setting it apart from generic fitness 

providers. It aligns with the company's customer-centric philosophy and can foster greater 

engagement and loyalty by demonstrating a deep understanding of individual needs and 

goals. Moreover, the adoption of digital technologies can streamline operations, improve 

staff productivity and generate valuable data assets that inform strategic decisions (Watts, 

2023i). Therefore, digital transformation is not just a defensive necessity but also an 

offensive opportunity to enhance the company's value proposition, drive operational 

efficiencies and gain a competitive edge. 

Building a compelling omni-channel proposition that spans both on-site and virtual 

experiences is another strategic priority for Sports Complex Athlete to counter the growing 

threat of at-home fitness substitutes. With the rise of connected exercise equipment and 

online workout platforms, customers now have more options than ever to pursue their fitness 

goals beyond traditional gym settings (Watts, 2023j). To remain relevant in this context, the 
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company must develop a hybrid offering that combines the best of both worlds – the 

immersive motivation of in-person training with the flexibility of on-demand digital content 

(Watts, 2023f). By creating a comprehensive portfolio of virtual classes across various 

activities and integrating them seamlessly with the existing offline services, Sports Complex 

Athlete can provide a differentiated, omni-channel experience that caters to diverse 

customer preferences (Watts, 2023k). The company can leverage its team of expert trainers 

to deliver personalized online coaching and form correction, adding a layer of value that 

generic video subscriptions lack (Watts, 2023l). This hybrid approach aligns with the 

company's commitment to customer satisfaction and can help retain members who might 

otherwise be tempted to switch to pure-play virtual alternatives. It also expands the 

company's addressable market by reaching customer segments that may not have access to 

physical facilities due to location or time constraints. Thus, building an omni-channel 

proposition is a strategic necessity to adapt to changing consumer behaviors and unlock new 

growth opportunities. 

Fostering a strong sense of community among members is another key lever for 

Sports Complex Athlete to drive customer loyalty and differentiation. While the company 

already enjoys high satisfaction ratings, it can further deepen emotional connections by 

positioning itself as a facilitator of shared fitness journeys and social bonding (Watts, 

2023c). By organizing member interest groups, challenge events and peer support forums, 

the company can create a vibrant ecosystem where individuals with common passions can 

interact, motivate each other and pursue collective goals (Watts, 2023e). This community-

driven approach aligns with the company's values of inclusivity, support and fun, and can 

enhance the perceived value of membership beyond mere access to equipment or classes. 

Research shows that the accountability and camaraderie derived from group dynamics can 

significantly boost retention and engagement (Lacey, 2023l). Moreover, a thriving 

community can serve as a powerful word-of-mouth marketing engine, attracting new 

members through referrals and social proof (Watts, 2023g). Digital tools like social walls, 

activity leaderboards and virtual hangouts can further amplify the reach and impact of 

community-building efforts (Watts, 2023c). Thus, investing in community development 
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initiatives is a strategic imperative for Sports Complex Athlete to cultivate brand advocacy, 

improve customer lifetime value and create a sustainable competitive moat. 

Finally, strengthening organizational capabilities in emerging domains like sports 

science and data analytics is crucial for Sports Complex Athlete to maintain its market 

leadership and cater to evolving customer expectations. As the fitness industry becomes 

increasingly competitive and sophisticated, the ability to leverage cutting-edge research and 

technologies to deliver superior training outcomes can be a key source of differentiation 

(Lacey, 2023n). By hiring experts with specialized skills in areas like biomechanics, 

nutrition and recovery science, the company can elevate its service quality and appeal to 

performance-focused customer segments like athletes and serious fitness enthusiasts (Lacey, 

2023i). Similarly, the growing adoption of wearables and IoT devices necessitates robust 

data analytics capabilities to derive actionable insights and personalize user experiences 

(Lacey, 2023m). Investing in talent with expertise in machine learning, predictive modeling 

and data visualization can help the company harness the full potential of its data assets and 

drive evidence-based decision-making (Lacey, 2023d). Partnering with renowned sports 

science institutes for knowledge exchange and co-innovation can further enhance the 

company's thought leadership and credibility (Lacey, 2023i). These capability-building 

efforts align with the company's strategic objectives of excellence, innovation and customer-

centricity, and can create a sustainable competitive advantage by staying at the forefront of 

industry best practices. 

In conclusion, the recommended strategic initiatives of service diversification, digital 

transformation, omni-channel expansion, community building and capability enhancement 

are grounded in a robust analysis of Sports Complex Athlete's competitive realities and 

growth imperatives. They align with the company's long-term vision of being a market 

leader in holistic fitness solutions and creating meaningful impact in customers' lives. By 

addressing key vulnerabilities and seizing emerging opportunities, these initiatives can help 

the company diversify revenue streams, adapt to changing consumer preferences, counter 

competitive threats and build a sustainable competitive edge. The next section will outline 

a detailed implementation roadmap to translate these strategic recommendations into 

tangible actions and outcomes.  
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3.3. Effectiveness of implementing recommended strategy improvements    

 

Having established the rationale behind the proposed strategic initiatives, it is crucial 

to develop a well-defined implementation plan to ensure their effective execution and 

realization of intended benefits. This section outlines a phased roadmap for implementing 

the recommended improvements, along with key milestones, performance indicators and 

governance mechanisms to track progress and measure success. 

Phase 1: Service Diversification (Timeline: 6-12 months) 

The first phase of the implementation plan focuses on expanding Sports Complex 

Athlete's service portfolio into ancillary wellness domains like sports rehabilitation, 

physiotherapy and nutrition counseling. Key activities include: 

• Conducting a detailed market assessment to identify high-potential service 

areas based on customer needs, competitive landscape and revenue potential (Lacey, 2023c). 

• Developing a comprehensive business case for each service line, outlining the 

target segments, value proposition, pricing strategy, operational requirements and financial 

projections (Lacey, 2023k). 

• Identifying potential partners like specialized clinics, healthcare providers and 

nutrition experts for collaboration on service delivery and referral networks (Watts, 2023m). 

• Recruiting and training a team of qualified professionals with relevant 

certifications and experience in sports rehabilitation, physiotherapy and nutrition science 

(Lacey, 2023i). 

• Establishing dedicated spaces within the existing facilities for delivering 

ancillary services, equipped with necessary tools and equipment (Lacey, 2023g). 

• Integrating the new services into the company's marketing and sales channels, 

including website, mobile app and in-facility promotions (Lacey, 2023j). 

• Defining key performance indicators (KPIs) to track the uptake, revenue 

contribution and customer satisfaction of ancillary services (Lacey, 2023h). 

Milestones: 

• Business case approval and budget allocation for service diversification 
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• Partnerships established with at least 3 specialized healthcare providers 

• Recruitment and training of a 10-member ancillary services team 

• Successful launch of sports rehabilitation, physiotherapy and nutrition 

counseling services 

• Achievement of 10% revenue contribution from ancillary services within 12 

months 

 

Phase 2: Digital Transformation (Timeline: 12-18 months) 

The second phase aims to accelerate Sports Complex Athlete's digital capabilities by 

integrating mobile apps, wearables and analytics into the core service delivery. Key 

activities include: 

• Conducting a comprehensive assessment of the current IT infrastructure, 

systems and processes to identify gaps and improvement areas (Watts, 2023a). 

• Developing a detailed digital transformation roadmap, outlining the key 

initiatives, timelines, resource requirements and expected outcomes (Watts, 2023i). 

• Partnering with technology vendors and solution providers to design and 

implement a robust mobile app and wearables integration platform (Watts, 2023h). 

• Building a centralized data analytics engine to capture, process and derive 

insights from various customer touchpoints, including mobile app, wearables and in-facility 

systems (Watts, 2023o). 

• Upskilling the existing staff on digital technologies, data analytics and 

customer experience management through targeted training programs (Lacey, 2023d). 

• Launching a pilot program to test and refine the digital solutions with a select 

group of members, gathering feedback and making necessary adjustments (Watts, 2023g). 

• Rolling out the digital offerings to the wider member base, supported by 

comprehensive marketing and onboarding campaigns (Watts, 2023k). 

• Defining KPIs to measure the adoption, engagement and impact of digital 

solutions on customer satisfaction, retention and operational efficiency (Lacey, 2023m). 

Milestones: 

• Successful implementation of a mobile app and wearables integration platform 
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• Establishment of a centralized data analytics engine with real-time dashboards 

• Completion of digital skills training for 100% of the staff 

• Achievement of 50% member adoption of digital solutions within 6 months of 

launch 

• Improvement in customer satisfaction scores and operational efficiency metrics 

by 20% 

Phase 3: Omni-Channel Expansion (Timeline: 18-24 months) 

The third phase focuses on building a seamless omni-channel experience by 

integrating virtual fitness offerings with the existing on-site services. Key activities include: 

• Conducting a comprehensive market research to identify the most popular and 

high-potential virtual fitness formats, such as live streaming classes, on-demand workouts 

and personalized coaching (Watts, 2023f). 

• Developing a content strategy and production plan for virtual offerings, 

including the types of classes, instructors, filming locations and equipment requirements 

(Watts, 2023l). 

• Investing in a state-of-the-art digital studio setup with high-quality audio-visual 

equipment, lighting and broadcasting capabilities (Watts, 2023j). 

• Recruiting and training a dedicated team of virtual fitness instructors, including 

existing staff members and external experts, to deliver engaging and personalized online 

experiences (Watts, 2023n). 

• Integrating the virtual offerings into the company's website, mobile app and 

social media channels, ensuring a seamless user experience across touchpoints (Watts, 

2023k). 

• Launching a targeted marketing campaign to promote the virtual offerings to 

both existing members and new prospects, highlighting the convenience, flexibility and 

personalization benefits (Lacey, 2023o). 

• Establishing partnerships with leading fitness equipment brands and 

technology providers to offer bundled virtual subscriptions and connected home workout 

solutions (Watts, 2023b). 
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• Defining KPIs to track the uptake, engagement and revenue contribution of 

virtual offerings, as well as their impact on member retention and acquisition (Watts, 

2023e). 

Milestones: 

• Launch of a comprehensive virtual fitness platform with at least 50 live and on-

demand classes 

• Recruitment and training of a 10-member virtual fitness instructor team 

• Integration of virtual offerings into all digital touchpoints, including website, 

mobile app and social media 

• Achievement of 30% member adoption of virtual offerings within 6 months of 

launch 

• Establishment of partnerships with at least 2 leading fitness equipment brands 

for bundled subscriptions 

• Increase in member retention rate by 15% and new member acquisition by 20% 

through virtual offerings 

Phase 4: Community Building (Timeline: 24-36 months) 

The fourth phase aims to foster a vibrant and engaged fitness community among 

Sports Complex Athlete's members, creating a sense of belonging and loyalty. Key activities 

include: 

• Conducting a member survey to understand their interests, preferences and 

expectations from a fitness community, and identifying potential community leaders and 

influencers (Watts, 2023c). 

• Developing a community engagement strategy that outlines the types of events, 

challenges, workshops and social activities to be organized, along with their frequency and 

format (Watts, 2023e). 

• Creating dedicated online and offline spaces for community interactions, such 

as social media groups, discussion forums, in-facility lounges and event areas (Watts, 

2023g). 
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• Launching a series of member-led initiatives, such as fitness challenges, group 

workout sessions, charity events and social gatherings, to encourage participation and 

bonding (Lacey, 2023l). 

• Establishing a rewards and recognition program for active community 

members, offering incentives such as exclusive merchandise, discounts and personalized 

coaching sessions (Watts, 2023c). 

• Partnering with local businesses, sports teams and fitness influencers to co-

create unique community experiences and expand the reach of the brand (Watts, 2023m). 

• Investing in a community management team that oversees the planning, 

execution and moderation of community activities, ensuring a safe and inclusive 

environment for all members (Watts, 2023e). 

• Defining KPIs to measure community engagement, such as event participation 

rates, social media interactions, member referrals and satisfaction scores (Lacey, 2023l). 

Milestones: 

• Establishment of a dedicated online community platform with at least 1,000 

active members 

• Launch of a quarterly calendar of community events and challenges, with an 

average participation rate of 30% 

• Creation of a rewards and recognition program for community leaders and 

influencers 

• Partnership with at least 5 local businesses and influencers for co-branded 

community experiences 

• Improvement in member satisfaction scores and referral rates by 25% through 

community building efforts 

Phase 5: Capability Enhancement (Timeline: 36-48 months) 

The fifth and final phase focuses on strengthening Sports Complex Athlete's 

organizational capabilities in emerging domains like sports science and data analytics, 

ensuring a continuous pipeline of innovation and talent. Key activities include: 
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• Conducting a skills gap analysis to identify the critical competencies required 

in sports science, data analytics and other emerging domains, and assessing the current 

workforce's proficiency levels (Lacey, 2023i). 

• Developing a targeted recruitment strategy to attract top talent with specialized 

expertise in sports science, biomechanics, nutrition, data analytics and machine learning 

(Lacey, 2023d). 

• Establishing partnerships with leading sports science institutes, research 

organizations and technology companies to access cutting-edge knowledge, tools and 

resources (Lacey, 2023n). 

• Investing in a state-of-the-art sports science lab equipped with advanced testing 

and monitoring equipment, such as motion capture systems, force plates and metabolic 

analyzers (Lacey, 2023m). 

• Launching a comprehensive employee training and development program that 

includes workshops, seminars, certifications and mentorship opportunities in sports science 

and data analytics (Lacey, 2023i). 

• Encouraging a culture of innovation and experimentation by setting up cross-

functional teams to work on pilot projects and proof-of-concepts in areas like personalized 

nutrition, injury prevention and recovery optimization (Lacey, 2023d). 

• Establishing a knowledge management system that captures, organizes and 

disseminates best practices, research findings and case studies across the organization 

(Lacey, 2023n). 

• Defining KPIs to track the impact of capability enhancement initiatives on 

service quality, customer outcomes, operational efficiency and employee engagement 

(Lacey, 2023m). 

Milestones: 

• Recruitment of at least 5 experts in sports science and data analytics domains 

• Establishment of partnerships with 3 leading sports science institutes and 

technology companies 

• Launch of a sports science lab with advanced testing and monitoring equipment 
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• Completion of sports science and data analytics training for 50% of the 

workforce 

• Implementation of at least 2 pilot projects in personalized nutrition and injury 

prevention 

• Improvement in service quality ratings, customer outcomes and operational 

efficiency metrics by 30% 

To ensure effective implementation and governance of the strategic initiatives, Sports 

Complex Athlete should establish a dedicated Strategy Implementation Office (SIO) that 

reports directly to the CEO. The SIO will be responsible for overseeing the execution of the 

implementation roadmap, tracking progress against milestones and KPIs, and facilitating 

cross-functional collaboration and decision-making. Regular progress reviews should be 

conducted with the leadership team to identify and address any challenges or roadblocks in 

a timely manner. 

Moreover, clear communication and change management strategies should be put in 

place to engage and align all stakeholders, including employees, customers and partners, 

with the strategic vision and objectives. Frequent updates, town hall meetings and feedback 

sessions can help build buy-in and commitment towards the transformation journey. 

In terms of measuring the effectiveness of the recommended strategic improvements, 

Sports Complex Athlete should track a balanced set of performance indicators that cover 

financial, customer, operational and organizational dimensions. Some key metrics to 

monitor include: 

• Revenue growth and profitability: Overall revenue, revenue mix, gross margin, 

operating margin and return on investment 

• Customer acquisition and retention: Number of new members, member churn 

rate, customer lifetime value and net promoter score 

• Operational efficiency: Capacity utilization, equipment uptime, service 

delivery time, cost per member and employee productivity 

• Organizational health: Employee engagement scores, skill development rates, 

innovation pipeline and partnership effectiveness 
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By regularly monitoring and analyzing these metrics, Sports Complex Athlete can 

assess the impact of the strategic initiatives on business performance and make data-driven 

decisions to optimize and refine the implementation approach. 

In conclusion, the proposed implementation roadmap provides a structured and 

phased approach to execute the recommended strategic improvements for Sports Complex 

Athlete. By focusing on service diversification, digital transformation, omni-channel 

expansion, community building and capability enhancement, the company can address its 

current weaknesses and position itself for sustainable growth and competitive advantage in 

the dynamic fitness industry landscape. However, the success of the implementation will 

depend on strong leadership commitment, cross-functional collaboration, effective change 

management and continuous performance monitoring and improvement. With the right 

execution and governance mechanisms in place, Sports Complex Athlete can emerge as a 

leading player in the holistic wellness space, delivering exceptional value to its customers 

and stakeholders. 
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CONCLUSION AND RECOMMENDATIONS 

 

The fitness industry is undergoing a profound transformation, driven by changing 

consumer preferences, technological advancements and intensifying competition. In this 

dynamic landscape, Sports Complex Athlete, a leading player in the market, faces both 

challenges and opportunities as it seeks to maintain its competitive edge and drive 

sustainable growth. This study has undertaken a comprehensive analysis of the company's 

business model, external environment and internal capabilities to identify strategic gaps and 

recommend actionable improvements. 

The analysis reveals that Sports Complex Athlete has several key strengths, including 

a prime location, state-of-the-art facilities, experienced staff and a strong brand reputation. 

These assets have enabled the company to deliver high-quality fitness services and build a 

loyal customer base over the years. However, the study also uncovers certain weaknesses 

that could hinder the company's ability to adapt to the evolving industry trends and customer 

expectations. 

One of the major vulnerabilities identified is the over-reliance on membership fees as 

the primary revenue source, which exposes the company to financial risks during economic 

downturns. Additionally, the limited adoption of digital technologies and the lack of a 

comprehensive omni-channel strategy put Sports Complex Athlete at a disadvantage 

compared to competitors who are leveraging these tools to enhance customer experiences 

and operational efficiency. 

To address these challenges and seize the opportunities presented by the changing 

market dynamics, the study recommends a set of strategic initiatives aimed at diversifying 

revenue streams, enhancing digital capabilities, expanding the service portfolio and building 

a vibrant fitness community. These initiatives are grounded in a thorough analysis of the 

company's competitive position, customer needs and industry best practices. 

Firstly, Sports Complex Athlete should consider expanding its service offerings 

beyond traditional fitness classes and equipment to include ancillary wellness services such 

as sports rehabilitation, physiotherapy and nutrition counseling. This diversification strategy 

will not only provide additional revenue streams but also cater to the growing demand for 
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holistic health solutions among consumers. By partnering with specialized healthcare 

providers and investing in qualified staff, the company can position itself as a one-stop 

destination for all wellness needs. 

Secondly, the company must accelerate its digital transformation journey by 

integrating mobile apps, wearables and data analytics into its core service delivery. This will 

enable Sports Complex Athlete to offer personalized, data-driven fitness experiences that 

meet the expectations of modern, tech-savvy consumers. By leveraging advanced analytics 

and machine learning techniques, the company can gain valuable insights into customer 

preferences, behavior patterns and performance metrics, which can inform product 

development, marketing strategies and operational decisions. 

Thirdly, Sports Complex Athlete should develop a seamless omni-channel strategy 

that integrates virtual fitness offerings with its existing on-site services. The pandemic has 

accelerated the adoption of digital fitness solutions, and many consumers are now seeking 

the convenience and flexibility of online workouts. By investing in a robust virtual platform, 

the company can expand its reach beyond the physical boundaries of its facilities and cater 

to the needs of remote and time-constrained customers. This will also help mitigate the 

impact of any future disruptions to in-person services. 

Fourthly, building a strong and engaged fitness community should be a key priority 

for Sports Complex Athlete. In an increasingly competitive and commoditized market, 

creating a sense of belonging and emotional connection among members can be a powerful 

differentiator. By organizing social events, fitness challenges, workshops and online forums, 

the company can foster a vibrant community of like-minded individuals who support and 

motivate each other in their wellness journeys. This will not only improve member retention 

and loyalty but also attract new customers through word-of-mouth referrals and positive 

brand associations. 

Finally, Sports Complex Athlete must continuously invest in enhancing its 

organizational capabilities, particularly in emerging domains such as sports science and data 

analytics. As the fitness industry becomes more sophisticated and data-driven, having a team 

of experts with specialized knowledge and skills will be critical for staying ahead of the 

curve. By establishing partnerships with leading research institutes, technology companies 
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and industry associations, the company can access cutting-edge insights, tools and best 

practices that can inform its service offerings and operational strategies. 

To ensure the effective implementation of these strategic initiatives, Sports Complex 

Athlete should develop a comprehensive roadmap with clear milestones, performance 

indicators and governance mechanisms. The roadmap should be phased over a three to five-

year horizon, with regular progress reviews and course corrections based on market 

feedback and business results. A dedicated cross-functional team should be established to 

oversee the execution of the initiatives, with strong leadership support and resource 

allocation. 

Moreover, effective change management and communication strategies will be 

crucial for engaging and aligning all stakeholders, including employees, customers and 

partners, with the new strategic direction. The company should invest in training and 

development programs to equip its workforce with the necessary skills and mindsets to 

thrive in the transformed organization. Regular town hall meetings, workshops and feedback 

sessions can help build buy-in and commitment towards the change agenda. 

In conclusion, Sports Complex Athlete has a strong foundation and market position 

to build upon as it navigates the challenges and opportunities of the evolving fitness 

industry. By embracing service diversification, digital transformation, omni-channel 

expansion, community building and capability enhancement, the company can create a 

sustainable competitive advantage and deliver superior value to its customers. However, the 

success of this strategic transformation will depend on the company's ability to execute the 

initiatives effectively, adapt to market changes and continuously innovate its business 

model. 

The road ahead is not without risks and uncertainties, but with a clear vision, agile 

mindset and customer-centric approach, Sports Complex Athlete can emerge as a leader in 

the holistic wellness space. The company must remain vigilant of the changing consumer 

preferences, technological advancements and competitive landscape, and be willing to 

experiment, learn and pivot as needed. By staying true to its core values of excellence, 

innovation and customer focus, while embracing the opportunities presented by the digital 
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age, Sports Complex Athlete can create a lasting impact on the health and well-being of its 

communities. 
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